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1. PURPOSE

This procedure is designed to ensure that persons or companies that purchase product or service from
the certified companies use the logo without causing misunderstanding

ETKO exercises proper control over ownership, use, and display of licenses, certificates, marks of
conformity, and any other mechanisms for indicating a product is certified according to this procedure.
Parts of the contract signed with the client company and are binding. Therefore, operator accepts the
criteria included in this procedure. In case any nonconformity to regulation and logo rules is identified,
sanctions of applicable regulation or law will apply.

2. RESPONSIBILITIES
The certification department and inspection department are responsible for the proper
implementation of this procedure.

3. RECORDS

GP 24 F 12 Labeling Release Form for GOTS Additives

GP 24 F 13 Labeling Release Form for GOTS Goods

GP 24 F 19 COSMOS Assessment of Label

GP 24 F 26 Claim Approval Application Form

GP 24 F 37 Batch Code for OCS&RCS Goods

OP 01 F 15 Assessment of Label (EU)

OP 01 F 33 Assessment of Label NOP

OP 01 F 38 Assessment of Label for Detergent

OP 01 F 39 Label Assessment Form for Qatar Organic Regulation

4. REFERENCES

GP 35 USE OF LOGO, LICENSE AND COMPLIANCE MARKS

GP 18 NOP Certification Procedure

GP 24 Private Standards Certification Procedure Textile & Cosmetics
OP 04 Insp&Cert Procedure for Organic Products (EU)

GP 30 ETKO Certification Services Control Measures (EU)

GP 32 GMO-Free Turkish Cotton Certification and Labelling Guide
GP 33 Information for ETKO Certification Services_Private Standards
QM Quality Manual

GP 34 Information for ETKO Certification Services-NOP

Tl 16 Logo Use Guide

GOTS- Conditions for The Use of GOTS Signs

TE- Standards-Claims-Policy

TE- Standards-Logo-Use-Specifications

COSMOS-standard Labelling Guide

5. APPLICATION
In case the word ‘logo’ is used wrongly and deceivingly in this document, it will also cover certificates,
reports and other documents that might leave ETKO in a difficult situation.
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Announcements and advertisements of the certified companies on Management Systems shall be clear
and simple; they shall avoid using expressions which may cause people to believe that products of such
companies are certified.

5.1. Use of the ETKO Logo

ETKO has established its own logo.

e ETKO licensees (including importers) may use ETKO Logo for all the programs that ETKO offers as
in compliance with the relevant Standards/Regulations.

e Unless a requirement determined with the relevant Regulations/Standards related that, Operators
are not required to use ETKO logo on any certified product sold, labeled, or represented as
produced as a condition of certification; and

e QOperators are not required to comply with any production or handling practices other than those
stated in the Regulations /Standards/ETKO Procedures in order to use ETKO’s identifying mark.

ETKO’s logo represents the integrity of its certified products. The use of this logo on ETKO certified

products, in the form of a label mark, is an option that is available to interested certified parties upon

the execution of an agreement.

After the certification decision has been taken by ETKO, ETKO informs its operator that he can use the

labels on his certified product(s).

kO
ETKO Logo may be used by the operators (operators including importers) with the permission of ETKO,
for general labeling requirements which are applicable for raw, processed, or finished products, in

different sizes unless the proportion (aspect ratio) does not change (by minimizing to 20 mm as
minimum). ETKO Logo may be used on the packages and over products

Original size of ETKO Logo:
Height 4.00 cm
Width 8.00 cm

If the logo is used on a background that will hinder its appearance and legibility, the logo is used with
a white background and a white stripe of minimum 3 mm width is left between the background and
the logo.

A. ETKO logo will not be used as to damage moral character of ETKO

B. ETKO logo can only be used with regard to the operations and addresses in scope of this document.
C. Provided that ETKO logo is not modified (other than permitted dimensional changes), it can be
used on products and product packages that are used by end users

D. Locations that ETKO logo can be used are:

1
2
3

raw materials, semi manufactured products or processed products
brochures and leaflets for purpose of introducing ETKO
compliance certificates prepared by ETKO

—_— — ~— ~—

4) newspaper and magazine advertisements
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5) web pages
6) In the proforma invoices and bills prepared by ETKO

ETKO logo shall not be used at:

1) Addresses and operations which are not covered by the certification
2) Locations which are intended to deceive people

3) On gifts designed for marketing

4) On vehicles

5) On company plates

6) On personal cards, dispatch lists, invoices, order forms, envelopes and similar documents

Exceptions for using of ETKO Logo for the relevant Standard/Regulation are indicated in specific
sections of them this procedure.

EROLO JIK ThRl N

EkO €kO

FONTROL OQRGANIZASYONU

Figure 1: ETKO Logo (Original) Figure 2: ETKO Logo (Untitled
version)

SkO

ESKOTUN

Figure 3: ETKO Logo (Letter E) Sekil 4: ETKO ESKOTUN Logo
for Tunisian

5.1.1. General Usage Rules
e The ETKO logo may only be used by authorized individuals and organizations.
e As the logo represents the corporate identity of the company, it must be preserved in its
original format and colours.
e Any modification, distortion, or redesign of the logo is strictly prohibited.

5.1.2. Logo Types and Usage Areas
There are three different versions of the ETKO logo:
1. Original Logo: Includes the "ETKO" text along with the phrase "Ekolojik Tarim Kontrol
Organizasyonu."
2. Text-Free Version: Consists only of the "ETKO" text without the phrase "Ekolojik Tarim Kontrol
Organizasyonu."
3. Letter E Logo: A minimal version containing only the letter "E."
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Usage areas for these versions:
e Official Documents & Corporate Materials: The original logo should be preferred.
e Social Media & Digital Platforms: The original or text-free version may be used.
e Small Spaces & Icons: The "Letter E Logo" is the most suitable option.

5.1.3. Colour Usage
e The primary colour of the logo is #2F2E79 (navy blue).
e Alternatively, it can be used in black (#000000) or white (#FFFFFF).
e The logo must not be used in any colour other than the original.

5.1.4. Background Usage
o The logo must remain clearly visible.
e The white version can be used on dark backgrounds, while the original or black version can be
preferred on light backgrounds.
e The logo should not be placed on complex patterns or backgrounds that reduce readability.

5.1.5. Proportion and Spacing Rules
e The logo must be scaled while maintaining its original proportions.
o Sufficient space should be left around the logo, and it should not be merged with other graphic
or text elements.

5.1.6. Incorrect Usage Examples
The following applications are strictly prohibited:
e Distorting the original format of the logo.
e Changing its colours.
e Tilting, rotating, or resizing it disproportionately.
e Applying additional effects or filters to the logo.
e Altering the content or font of the logo.
Improper use of the logo may result in legal consequences. To ensure the ETKO logo aligns with
corporate identity standards, the above rules must be strictly followed.

5.1.7 Things to consider on labels
Logo model regarding the companies which are entitled to receive certificate will be sent by ETKO.
Logo shall not be modified except for permitted dimensional modifications.

The use of the ETKO Logo on labels is not mandatory, but the operator who wishes to use it can use
the logo by agreeing with ETKO.

Before using this logo, the company will make an official application to ETKO along with a document
(graphical work, model, picture etc.) that defines the locations where logo will be used visually.

The operator will start using the label he prepared after receiving approval from ETKO.
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5.2 Labeling Requirements

5.2.1 NOP Requirements:
Labels are submitted to ETKO by the operator for approval. “OP 01 F 33 Assessment of Label NOP”
form is used for conformity review and approval of related labels.

5.2.1.1 Use of the term, “organic.” (205.300)

(a) The term, “organic,” is only allowed to use on labels and in the labeling of raw or processed
agricultural products, including ingredients, that have been produced and handled in accordance with
NOP Regulations. The term, “organic,” is not allowed to use in a product name to modify a nonorganic
ingredient in the product.

(b) Products for export, produced and certified to foreign national organic standards or foreign
contract buyer requirements, may be labeled in accordance with the organic labeling requirements of
the receiving country or contract buyer: Provided, That, the shipping containers and shipping
documents meet the labeling requirements specified in § 205.307(c).

(c) Products produced in a foreign country and exported for sale in the United States are allowed to be
labeled pursuant to NOP Regulation only in case these products were certified according to NOP
Regulation.

(d) Livestock feeds produced in accordance with NOP Regulation are allowed to be labeled in
accordance with the requirements of NOP Regulation.

5.2.1.2 Product Composition 205.301

a. Products sold, labeled, or represented as ‘100 percent organic’

A raw or processed agricultural product sold, labeled, or represented as “100 percent organic” must
contain (by weight or fluid volume, excluding water and salt) 100 percent organically produced
ingredients. If labeled as organically produced, such product must be labeled pursuant to § 205.303.

b. Products sold, labeled, or represented as “organic.”

A raw or processed agricultural product sold, labeled, or represented as “organic” must contain (by
weight or fluid volume, excluding water and salt) not less than 95 percent organically produced raw or
processed agricultural products. Any remaining product ingredients must be organically produced,
unless not commercially available in organic form, or must be nonagricultural substances or
nonorganically produced agricultural products produced consistent with the National List. If labeled as
organically produced, such product must be labeled pursuant to § 205.303.

c. Products sold, labeled, or represented as “made with organic (specified ingredients or food
group(s)).”

Multi ingredient agricultural product sold, labeled, or represented as “made with organic (specified
ingredients or food group(s))” must contain (by weight or fluid volume, excluding water and salt) at
least 70 percent organically produced ingredients which are produced and handled pursuant to organic
regulations. No ingredients may be produced using prohibited practices specified in the Regulation.
Nonorganic ingredients may be produced without regard to paragraphs (f)(4), (5), (6), and (7) of §
205.301. If labeled as containing organically produced ingredients or food groups, such product must
be labeled pursuant to § 205.304.
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d. Products with less than 70 percent organically produced ingredients.

The organic ingredients in multi ingredient agricultural product containing less than 70 percent
organically produced ingredients (by weight or fluid volume, excluding water and salt) must be
produced and handled pursuant to the Regulation. The nonorganic ingredients may be produced and
handled without regard to the requirements of this part. Multi ingredient agricultural product
containing less than 70 percent organically produced ingredients may represent the organic nature of
the product only as provided in § 205.305.

All products labeled as “100 percent organic” or “organic” and all ingredients identified as “organic” in
the ingredient statement of any product must not:

(1) Be produced using excluded methods, pursuant to § 205.105(e);

(2) Be produced using ionizing radiation, pursuant to § 205.105(f);

(3) Be processed using sewage sludge, pursuant to § 205.105(g);

(4) Be processed using processing aids not approved on the National List of Allowed and Prohibited
Substances in subpart G of this part: Except, That, products labeled as “100 percent organic,” if
processed, must be processed using organically produced processing aids;

(5) Contain sulfites, nitrates, or nitrites added during the production or handling process, Except, that,
wine containing added sulfites may be labeled “made with organic grapes”;

(6) Be produced using nonorganic ingredients when organic ingredients are available; or

(7) Include organic and nonorganic forms of the same ingredient.

5.2.1.3 Packaged products labeled “100 percent organic” or “organic.” 205.303

(a) Agricultural products in packages described in § 205.301(a) and (b) may display, on the principal
display panel, information panel, and any other panel of the package and on any labeling or market
information concerning the product, the following:

e The term, “100 percent organic” or “organic,” as applicable, to indicate the name of the
product;

e For products labeled “organic,” the percentage of organic ingredients in the product; (The size
of the percentage statement must not exceed one-half the size of the largest type size on the
panel on which the statement is displayed and must appear in its entirety in the same type
size, style, and color without highlighting.)

e The term, “organic,” to identify the organic ingredients in multi-ingredient products labeled
“100 percent organic”;

e The USDA seal; and/or

e The ETKO Logo, in cases where the production or handling operation producing the finished
product or the production or processing operations producing the raw organic product or
organic ingredients used in the finished product are certified by ETKO: Provided, That, the
handler producing the finished product maintains records, pursuant to NOP Regulation,
verifying organic certification of the operations producing such ingredients, and: Provided
further, That, ETKO Logo are not individually displayed more prominently than the USDA seal.

(b) Products sold, labeled, or represented as “100 percent organic” and Products sold, labeled, or
represented as “organic” in packages:

e For products labeled “organic,” each organic ingredient should be identified in the ingredient
statement with the word, “organic,” or with an asterisk or other reference mark which is

PREPARED APPROVED
QUALITY ASSURANCE RESPONSIBLE QUALITY ASSURANCE MANAGER

ELECTRONIC COPY. PRINTED COPY IS INVALID COPY




SR 7 . . Doc. Nr GP 11
etk O Use of Logo, Licensees, Mark of Conformity rev. Date 30.02.2026
— Private Label, EU, NOP Rev. Nr 29

‘ Page 7/67

defined below the ingredient statement to indicate the ingredient is organically produced.
Water or salt included as ingredients are not allowed to be identified as organic.

The name of ETKO, that certified the handler of the finished product should be identified on
the information panel, below the information identifying the handler or distributor of the
product and preceded by the statement, “Certified organic by ETKO” or a similar phrase. Also,
the business address, Internet address, or telephone number of ETKO may be indicated on the
label.

5.2.1.4 Packaged products labeled “made with organic (specified ingredients or food group(s)).”
205.304
(a) Products sold, labeled, or represented, as “made with organic (specified ingredients or food

group(s))” in packages are allowed to indicate on the label:

The statement may be:
o “Made with organic (specified ingredients)”: Provided, That, the statement
does not list more than three organically produced ingredients; or
o “Made with organic (specified food groups)”: Provided, That, the statement
does not list more than three of the following food groups: beans, fish, fruits,
grains, herbs, meats, nuts, oils, poultry, seeds, spices, sweeteners, and
vegetables or processed milk products; and, provided further, That, all
ingredients of each listed food group in the product must be organically
produced; and
o  Which appears in letters that do not exceed one-half the size of the largest
type size on the panel, and which appears in its entirety in the same type size,
style, and color without highlighting.
The percentage of organic ingredients in the product: The size of the percentage statement
must not exceed one-half the size of the largest type size on the panel on which the statement
is displayed and must appear in its entirety in the same type size, style, and color without
highlighting.
ETKO Logo may be used, provided that ETKO certified the handler of the finished product.

(b) Products sold, labeled, or represented as “made with organic (specified ingredients or food
group(s))” in packages must:

For products labeled “organic,” each organic ingredient should be identified in the ingredient
statement with the word, “organic,” or with an asterisk or other reference mark which is
defined below the ingredient statement to indicate the ingredient is organically produced.
Water or salt included as ingredients are not allowed to be identified as organic.

The name of ETKO, that certified the handler of the finished product should be identified on
the information panel, below the information identifying the handler or distributor of the
product and preceded by the statement, “Certified organic by ETKO” or a similar phrase. Also,
the business address, Internet address, or telephone number of ETKO may be indicated on the
label.

(c) Products sold, labeled, or represented as “made with organic (specified ingredients or food

group(s))” in packages are not allowed to display the USDA seal.
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5.2.1.5 Multi Ingredient Packaged Products with Less Than 70% Organically Produced Ingredients
205.305

(a) An agricultural product with less than 70 percent organically produced ingredients are allowed to
identify the organic content of the product by:

e Identifying each organically produced ingredient in the ingredient statement with the word,
“organic,” or with an asterisk or other reference mark which is defined below the ingredient
statement to indicate the ingredient is organically produced, and

e Displaying the product's percentage of organic contents on the information panel, provided
the organically produced ingredients are identified in the ingredient statement.

(b) Agricultural products with less than 70 percent organically produced ingredients are not allowed
to display the USDA seal, and any ETKO seal, logo, or other identifying marks which represent organic
certification of a product or product ingredients.

5.2.1.6 Labeling of nonretail containers. 205.307
a. Nonretail containers used to ship or store certified organic agricultural products must display:

1. Identification of the product as organic; and

2. The production lot number, shipping identification, or other unique information that links

the container to audit trail documentation.

b. Audit trail documentation for nonretail containers must identify the last certified operation that
handled the agricultural product.
c. Paragraph (a)(1) of this section does not apply to nonretail containers used to ship or store
agricultural products packaged for retail sale with organic identification visible on the retail label.
d. In case, the shipping containers and shipping documents accompanying such organic products are
clearly marked “For Export Only” and proof of such container marking and export must be
maintained by the handler in accordance with recordkeeping requirements for exempt-operations
under 205.101, the shipping containers of domestically produced product labeled as organic
intended for export to international markets are allowed to label in accordance with any shipping
container labeling requirements of the foreign country of destination or the container labeling
specifications of a foreign contract buyer.

5.2.1.7 Agricultural products in other than packaged form at the point of retail sale that is sold,
labeled, or represented as “100 percent organic” or “organic.” 205.308
(a) In case, the term, “organic,” is used to identify the organic ingredients listed in the ingredient
statement, the agricultural products in other than the packaged form are allowed to use the term,
“100 percent organic” or “organic,” as applicable, to indicate the name of the product in retail
display, labeling, and display containers.
(b) If the product is prepared in a certified facility, the retail display, labeling, and display containers
may use:
e The USDA seal; and
e The seal, logo, or other identifying mark of the certifying agent that certified the production
or handling operation producing the finished product and any other certifying agent which
certified operations producing the raw organic product or organic ingredients used in the
finished product: Provided, That, ETKO Logo are not individually displayed more prominently
than the USDA seal.
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5.2.1.8 Agricultural products in other than packaged form at the point of retail sale that is sold,
labeled, or represented as “made with organic (specified ingredients or food group(s)).” 205.309
(a) Agricultural products in other than packaged form containing between 70 and 95 percent
organically produced ingredients are allowed to use the phrase, “made with organic (specified
ingredients or food group(s)),” to modify the name of the product in retail display, labeling, and
display containers.
e Such statements are not permitted to list more than three organic ingredients or food
groups, and
¢ Inany such display of the product's ingredient statement, the organic ingredients need to be
identified as “organic”.
(b) In case, prepared in a facility certified by ETKO, such agricultural products labeled as “made with
organic (specified ingredients or food group(s))” in retail displays, display containers, and market
information are allowed to display ETKO Logo.

5.2.1.9 Agricultural Products Produced or processed by an Exempt-Operations 205.310
(a) An agricultural product organically produced or processed by an exempt operation is not allowed
to:

e Display the USDA seal or ETKO seal or other identifying marks which represents the exempt

operation as a certified organic operation, or

e Be represented as a certified organic product or certified organic ingredient to any buyer.
(b) An agricultural product organically produced or processed by an exempt operation is allowed to be
identified as an organic product or organic ingredient in a multi-ingredient product produced by the
exempt operation. Such product or ingredient is not allowed to be identified or represented as
“organic” in a product processed by others.
(c) Such product needs to comply with the requirements specified in paragraph (a) of 205.300, and
paragraphs (f)(1) through (f)(7) of 205.301.

5.2.1.10 USDA Seal 205.311

Operators may use the USDA seal only for livestock feed meeting the related requirements or, raw or
processed agricultural products meeting the requirements for "100 percent organic" or "organic," as
described in the labeling regulations.

The USDA seal should be replicate the form and design from section 205.311 of NOP Regulation and
should print legibly and conspicuously according to the following requirements:

e On a white background with a brown outer circle and with the term, "USDA," in green overlaying
a white upper semicircle and with the term, "organic," in white overlaying the green lower half-circle;
or

¢ On a white or transparent background with the black outer circle and black "USDA" on a white or
transparent upper half of the circle with a contrasting white or transparent "organic" on the black
lower half circle.

e The green or black lower half circle may have four light lines running from left to right and
disappearing at the point on the right horizon to resemble a cultivated field.
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Organic Seal Pantone Matching System (PMS) Colors
Green = PMS 348
Brown = PMS 175

USDA
ORGANIC

ORGANIC

5.2.2 Labeling Requirements for EU Regulation 2018/848 (v reguiations 2015748 articte 30

For the purposes 2018/848 EU Regulation, a product shall be regarded as bearing terms referring to
organic production where, in the labeling, advertising material, or commercial documents, such a
product, its ingredients, or feed materials used for its production are described in terms suggesting to
the purchaser that the product, ingredients or feed materials have been produced in accordance with
this Regulation. In particular, the terms listed in Annex IV of 2018/848 and their derivatives and
diminutives, such as ‘bio” and ‘eco’, whether alone or in combination, may be used throughout the
Union and in any language listed in that Annex for the labeling and advertising of products referred to
in Article 2(1) which comply with this Regulation.

For the products referred to in EU Reg. 2018/848 Article 2(1), the terms referred to in paragraph 1 of
Article 30, shall not be used anywhere in the Union, in any language listed in Annex IV of 2018/848, for
the labeling, advertising material or commercial documents of a product which does not comply with
this Regulation. Furthermore, no terms, including terms used in trademarks, company names, or
practices shall be used in labeling or advertising if they are liable to mislead the consumer or user by
suggesting that a product or its ingredients comply with the 2018/848 Regulation.

Products that have been produced during the conversion period shall not be labelled or advertised as
organic products or as in-conversion products.

However, plant reproductive material, food products of plant origin, and feed products of plant origin
that have been produced during the conversion period, which comply with EU Reg. 2018/848 Article
10(4), may be labeled and advertised as in-conversion products by using the term ‘in- conversion’ or a
corresponding term, together with the terms referred to in EU Reg 2018/848 Article 30(1).

The terms referred to in EU Reg. 2018/848 Article 30 paragraphs 1 and 3 shall not be used for a product
for which Union law requires the labeling or advertising to state that the product contains GMOs,
consists of GMOs, or is produced from GMOs.

For processed food, the terms referred to in EU Reg. 2018/848 Article 30(1) may be used:

(a) in the sales description, and in the list of ingredients where such a list is mandatory pursuant to
Union legislation, provided that:
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(i) The processed food complies with the production rules set out in EU Reg. 2018/848.

(i) at least 95 % of the agricultural ingredients of the product by weight are organic; and

(iii) in the case of flavorings, they are only used for natural flavoring substances and natural
flavoring preparations labeled in accordance with Article 16(2), (3), and (4) of Regulation (EC) No
1334/2008 and all of the flavoring components and carriers of flavoring components in the flavoring
concerned are organic;
(b) only in the list of ingredients, provided that:

(i) less than 95 % of the agricultural ingredients of the product by weight are organic, provided
that those ingredients comply with the production rules set out in this Regulation; and

(ii) the processed food complies with the production rules set out in EU Reg. 2018/848.
c) in the sales description and in the list of ingredients, provided that:

(i) The main ingredient is a product of hunting or fishing;

(i) the term referred to in paragraph 1 is clearly related in the sales description to another
ingredient that is organic and different from the main ingredient;

(iii) all other agricultural ingredients are organic; and

(iv) The food complies with points 1.5, 2.1(a), 2.1(b), and 2.2.1 of Part IV of Annex Il and with
the rules laid down in accordance with Article 16(3) of EU Reg. 2018/848.
The list of ingredients referred to in points (a), (b), and (c) of the first subparagraph shall indicate which
ingredients are organic. The references to organic production may only appear in relation to the
organic ingredients.
The list of ingredients referred to in points (b) and (c) of the first subparagraph shall include an
indication of the total percentage of organic ingredients in proportion to the total quantity of
agricultural ingredients. The terms referred to in paragraph 1, when used in the list of ingredients
referred to in points (a), (b), and (c) of the first subparagraph of this paragraph, and the indication of
the percentage referred to in the third subparagraph of this paragraph shall appear in the same color,
identical size and style of lettering as the other indications in the list of ingredients.
The Commission is empowered to adopt delegated acts in accordance with Article 54 amending:
(a) this Article by adding further rules on the labeling of products listed in Annex |, or by amending
those added rules; and
(b) the list of terms set out in Annex IV, taking into account linguistic developments within the Member
States.
The Commission may adopt implementing acts to set detailed requirements for the application of
paragraph 3 of this EU Reg 2018/848 Article 30.
Those implementing acts shall be adopted in accordance with the examination procedure referred to
in Article 55(2) of EU Regulation 2018/848.

5.2.2.1 Labelling of products and substances used in crop production.

Notwithstanding the scope of the 2018/848 Regulation as set out in Article 2(1), products and
substances used in plant protection products or as fertilizers, soil conditioners, or nutrients that have
been authorized in accordance with Articles 9 and 24 may bear a reference indicating that those
products or substances have been authorized for use in organic production in accordance with this

Regulation. (eu) Regulation 2018/848 Article 31.
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5.2.2.2 Compulsory indications

1. Where products bear terms as referred to in (EU) Reg. 2018/848 Article 30(1), including products
labeled as in-conversion products in accordance with Article 30(3):

(a) the code number of the control authority or control body to which the operator that carried out
the last production or preparation operation is subject shall also appear in the labeling; and

(b) in the case of prepacked food, the organic production logo of the European Union referred to in
Article 33 shall also appear on the packaging, except in cases referred to in Article 30(3) and points (b)
and (c) of Article 30(5).

2. Where the organic production logo of the European Union is used, an indication of the place where
the agricultural raw materials of which the product is composed have been farmed shall appear in the
same visual field as the logo and shall take one of the following forms, as appropriate:

(a) ‘EU Agriculture, where the agricultural raw material has been farmed in the Union;

(b) ‘non-EU Agriculture, where the agricultural raw material has been farmed in third countries;

(c) ‘EU/non-EU Agriculture’, where a part of the agricultural raw materials has been farmed in the
Union and a part of it has been farmed in a third country.

For the purposes of the first subparagraph, the word ‘Agriculture’ may be replaced by ‘Aquaculture’
where appropriate, and the words ‘EU’ and ‘non-EU’ may be replaced or supplemented by the name
of a country, or by the name of a country and a region, if all of the agricultural raw materials of which
the product is composed have been farmed in that country and, if applicable, in that region.

For the indication of the place where the agricultural raw materials of which the product is composed
have been farmed, as referred to in the first and third subparagraphs, small quantities by weight of
ingredients may be disregarded, provided that the total quantity of the disregarded ingredients does
not exceed 5 % of the total quantity by weight of agricultural raw materials.

The words ‘EU’ or ‘non-EU’ shall not appear in color, size or style of lettering that is more prominent
than the name of the product.

3. The indications referred to in paragraphs 1 and 2 of this Article and in Article 33(3) shall be marked
in a conspicuous place in such a way as to be easily visible and shall be clearly legible and indelible.

4. The Commission is empowered to adopt delegated acts in accordance with Article 54 amending
paragraph 2 of this Article and Article 33(3) by adding further rules on labeling, or by amending those
added rules.

5. The Commission shall adopt implementing acts relating to:

(a) practical arrangements for the use, presentation, composition, and size of the indications referred
to in point (a) of paragraph 1 and in paragraph 2 of this Article and in Article 33(3);

(b) the assignment of code numbers to control authorities and control bodies;

(c) the indication of the place where the agricultural raw materials were farmed, in accordance with
paragraph 2 of this Article and with Article 33(3).

Those implementing acts shall be adopted in accordance with the examination procedure referred to
in Article 55(2).

5.2.2.3 Organic production logo of the European Union
1. The organic production logo of the European Union may be used in the labeling, presentation, and
advertising of products that comply with this Regulation.
The organic production logo of the European Union may also be used for information and educational
purposes related to the existence and advertising of the logo itself, provided that such use is not liable

PREPARED APPROVED
QUALITY ASSURANCE RESPONSIBLE QUALITY ASSURANCE MANAGER

ELECTRONIC COPY. PRINTED COPY IS INVALID COPY




SR 7 . . Doc. Nr GP 11
etk O Use of Logo, Licensees, Mark of Conformity rev. Date 30.02.2026
— Private Label, EU, NOP Rev. Nr 29

‘ Page 13/67

to mislead the consumer as regards the organic production of specific products, and provided that the
logo is reproduced in accordance with the rules set out in Annex V. In such a case, the requirements of
Article 32(2) and point 1.7 of Annex V shall not apply.

The organic production logo of the European Union shall not be used for processed food as referred
to in points (b) and (c) of Article 30(5) and for in-conversion products as referred to in Article 30(3).

2. Except where used in accordance with the second subparagraph of paragraph 1, the organic
production logo of the European Union is an official attestation in accordance with Articles 86 and 91
of Regulation (EU) 2017/625.

3. The use of the organic production logo of the European Union shall be optional for products
imported from third countries. Where that logo appears in the labeling of such products, the indication
referred to in Article 32(2) shall also appear in the labeling.

4. The organic production logo of the European Union shall follow the model set out in Annex V and
shall comply with the rules set out in that Annex.

5. National logos and private logos may be used in the labeling, presentation, and advertising of
products that comply with this Regulation.

6. The Commission is empowered to adopt delegated acts in accordance with Article 54 amending

Annex V as regards the organic production logo of the European Union and the rules relating thereto.
(EU) Reg. 2018/848 Article 33.

5.2.2.4 When to use the organic logo
The logo is compulsory for most organic products and must be displayed according to a specific set of
rules. This is to prevent consumer confusion; help maintain trust in organic food and support the
authorities in their inspection regimes.
The logo must be used by:

e all pre-packaged EU food products, produced and sold as organic within the EU.

Additionally, the logo can optionally be used by:

e imported products where the product conforms to the EU rules on the import of organic
goods;

e non-pre-packaged organic products;

e EU organic products placed on third-country markets;

e as part of information campaigns intended to educate the public about the organics scheme
(as long as it is not misleading or used to imply that a non-organic product fulfills the
requirements of an organic product).

The logo cannot be used for:
e products containing less than 95% organic ingredients;
* mass catering operations such as restaurants or hospitals;
e products not in the scope of organic rules such as cosmetics or products from hunting and
fishing;
e products in ‘conversion’ (where organic methods have only just been introduced and there
may still be non-organic substances in the soil or animal chain).
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5.2.2.5 ORGANIC PRODUCTION LOGO OF THE EUROPEAN UNION AND CODE NUMBERS

(EU) Reg. 2018/848 Annex V

5.2.2.5.1. EU Logo

5.2.2.5.1.1. The organic production logo of the European Union shall comply with the model below:

5.2.2.5.1.2. The reference colour is green 50/0/100/0 in the CMYK process, No 376 in the Pantone
colour chart and 169/201/56 in the RGB colour model.

5.2.2.5.1.3. The organic production logo of the European Union may also be used in black and white
as shown below, or in a totally inverted white and black (negative format), but only where it is not
practicable to use the colour model:

The organic production logo of the European Union may also be used in black and white as shown
below, or in a totally inverted white and black (negative format), but only where it is not practicable
to use the colour model:

A
*** **

) ¢
* Kk X

>*

5.2.2.5.1.4. If the background color of the packaging or label is dark, the symbols may be used in
negative format, using the background color of the packaging or label.
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5.2.2.5.1.5. Ifalogois used in color on a colored background which makes it difficult to see, a delimiting

outer line around the logo shall be used to improve contrast with the background colors.

5.2.2.5.1.6. Where there are indications in a single color on the packaging, the organic production logo
of the European Union may be used in the same color.

5.2.2.5.1.7. The organic production logo of the European Union shall have a height of at least 9 mm
and a width of at least 13,5 mm; the proportion ratio height/width shall always be 1:1,5. Exceptionally,
the minimum size may be reduced to a height of 6 mm for very small packages.

5.2.2.5.1.8. The organic production logo of the European Union may be associated with graphical or
textual elements referring to organic production under the condition that they do not modify or
change the nature of the organic production logo of the European Union, nor any of the indications
defined in accordance with Article 32. When associated with national or private logos using a green
color different from the reference color provided for in point 1.2, the organic production logo of the
European Union may be used in that non-reference color.

5.2.2.5.2. Code number
The ETKO code number shall be as follows:

5.2.2.5.2.1 TR-BIO-109

(a) ‘TR’ is the ISO code for the Turkey where the controls take place;

(b) ‘BIO’ is a term, indicated in three letters to be decided by the Commission or each Member State,
like ‘bio’ or ‘0ko’ or ‘org’ or ‘eko’ establishing a link with organic production; and

(c) ‘109’ is the reference number, indicated in maximum three digits, to be assigned by the Commission
to ETKO recognized by the Commission pursuant to Article 46 of EU Regulation 2018/848.

Reference document for labelling; EU Organic Farming logo user manual
https://agriculture.ec.europa.eu/farming/organic-farming/organic-logo_en

5.2.2.6 Conditions for the uses of certain indications: coMmiIssSION IMPLEMENTING REGULATION (EU) 2021/279 Article 3
The indication provided for in-conversion products of plant origin is appear in:

(a) a color, size and style of lettering that is not more prominent than the sales description of the
product, while the entire indication is have the same size of letters;

(b) the same visual field as the code number of ETKO.

The indication of the code number of ETKO appears in the same visual field as the organic production
logo of the European Union, where it is used in the labelling.

The indication of the place where the agricultural raw materials of which the product is composed
have been farmed, is placed immediately below the code number of ETKO.

Compulsory Indications
e Code nr of ETKO should also appear in the labeling and should be placed in the same visual field
as the Organic logo of the EU which seems below, where the Organic logo of the EU is used in

the labeling.
¢ The organic logo of the EU may appear on the packaging of pre-packaged food.
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Where the organic logo of the EU is used, an indication of the place where the agricultural raw

materials of which the product is composed have been farmed should also appear in the same visual
field as the logo and should take on of the following forms, as appropriate:

e "non-EU Agriculture", where the agricultural raw material has been farmed in third countries;

e "EU/non-EU Agriculture", where part of the agricultural raw materials has been farmed in the
European Union and a part of it has been farmed in a third country.

This indication;

e may be replaced or supplemented by a country in the case where all agricultural raw materials
of which the product is composed have been farmed in that country.

¢ small quantities by weight of ingredients may be disregarded provided that the total quantity
of the disregarded ingredients does not exceed 2 % of the total quantity by weight of raw
materials of agricultural origin.(848)

e Should not appear in color, size, and style of lettering more prominent than the sales
description of the product.

¢ Should be marked in a conspicuous place in such a way as to be easily visible, clearly legible,
and indelible.

e Should be placed immediately below the code number of ETKO. (comsson wricuenme secuusnon e 001 278 stz

Labeling Requirements for In-conversion Products of Plant Origin
In-conversion products of plant origin may bear the indication ‘product under conversion to organic
farming’ provided that:

e aconversion period of at least 12 months before the harvest has been complied with;

e the indication should appear in color, size, and style of lettering which is not more prominent
than the sales description of the product, the entire indication should have the same size of
letters;

e the product contains only one crop ingredient of agricultural origin;

e theindication is linked to the code number of ETKO.

The indication provided for in-conversion products of plant origin should appear in the same visual
field as the code number of ETKO. covmsson mrcuennne sesumion e 021_279 s

5.2.2.7. USE OF TURKAK BRAND (see: TURKAK Guidance Document (R10.06/Rev.14)
The conditions regarding the USE of the TURKAK BRAND are explained in the GP 35 Procedure for Use
of Logo, License and Compliance Marks TR Organic, iTU & GG.

5.2.3 Private Standard Certification Schemes Logo Use and Labeling

Labeling and logo use must be done by operators as described in applicable Private Standard’s labeling
guides as follows. GOTS described the logo use in its “Conditions for the Use of Signs — GOTS” for GOTS
and “Conditions for the Use of Signs — GRTS” for GRTS “Conditions for the use of GOTS Signs” guidance.
TE described well how to use TE logos in its “TE-301-V1.2-Standards-Claims-Policy” and “TE-302-V1.2-
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Standards-Logo-Use-Specifications”. COSMOS labeling and logo use is described in “Cosmos Standard
Labeling Guide”.

“GP 24 F 26 Claim Approval Application Form”, “GP 24 F 37 Batch Code for OCS&RCS Goods”, “GP 24
F 12 Labeling Release Form for GOTS Additives”, “GP 24 F 13 Labeling Release Form for GOTS Goods”
and “GP 24 F 19 COSMOS Assessment of Label” Forms are shared upon request with the operators
whose certification decision made by ETKO and any non-certified retailers to whom ETKO has agreed
to issue claims approvals. csizn..

ETKO provides, on application, individual label releases at least for each unique artwork, product group
and Certified Entity. Individual label releases at country level is also included within this requirement
for label releases. This has the purpose of accounting for the different language versions of the label.
And ETKO verifies that the Certified Entity indeed has a valid scope certificate, in case the applied
labelling contains an identification number of the entity. s rocere isrequrements o certcaton sosiesverson - secion 13

ETKO ensures that any uncertified buyer (such as processor, manufacturer, trader, or retailer) of the
Certified Entity is informed of the applicable conditions for on -product labelling (as outlined in relevant
sections of the CUS_GOTS 0r CUS ~GRT'S) st poceure andseuremensforcettcaton s version 0 -sction 1.3

Note: ETKO may accept claims approval applications from another party such as a design agency or
certified supplier who is authorized by the certified organization to submit claims approval applications
on the certified organization’s behalf.

Labels are submitted together with the filled form to ETKO by the operator for approval.

Upon receipt of a complete claims approval application, ETKO staff who is responsible for label
assessment reviews the proposed claims and artwork to ensure that the criteria mentioned in this
policy are met. wnnzs

Claims which imply that the standard addresses an element that it does not address (e.g. product
quality) are not permitted to be made. Claims about such elements may appear on the product
provided they are clearly separated from claims about the Standard. ETKO requests and checks
examples of any hangtag or packaging modifications for each applicable country prior to issuing a
claims approval. CCS-102 F2.1.4

Also, in case an informational statement appears next to or near an assured claim, ETKO staff who is
responsible for label assessment reviews the statement for accuracy. wsinn.s

ETKO provides a response to each new and updated claims approval application within seven calendar
days. wsienas

Once a claims approval application is determined to be correct and complete by ETKO staff who is
responsible for label assessment, ETKO provides formal approval to the operator. winnze

A copy of each claims approval is emailed to Textile Exchange at “approvals@TextileExchange.org” or
is submitted to Textile Exchange through alternative formats that are made available by Textile
Exchange. oz

As part of the claims approval process, ETKO reviews any on-product claims approval applications
which are made with the license code of a certified organization that is not a brand (i.e. scope
certificate does not list PRO035) to ensure that final products are not labeled without the brand being
certified. winnas

ETKO reviews claim approval applications TE scopes from brands prior to the initial certification and
issues a pre-approval. Final approval is not issued prior to certification. In that case, ETKO ensures that
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the brand does not make any public-facing claims based on the pre-approval prior to receiving final
approval. CCS-102F1.3.1 & F1.3.2

5.2.3.1 GOTS Conditions for The Use of GOTS Signs

5.2.3.1.1 Conditions For GOTS Goods

A textile fibre product is allowed to only be certified and labeled ('organic' or 'made with organic') as
a whole. It does not certify only a part or component of such a product. Also, it is not allowed to only
be labeled a part or component of such a product.

A textile fibre product can only be certified and labeled ('organic' or 'made with organic') as a whole.
It is not possible to certify and label only a part or component of such a product.

Combined Product: Textile fibre components of a consumer product which is not normally classified
as a textile fibre product (such as prams with textile fabrics, bassinets, car seats, or furniture with
textile fabric upholstery) may also be certified and labeled appropriately ensuring no ambiguity about
which component of the entire product is certified. For example: ‘Combined product: (name of
component) certified to GOTS'.

Products/components that do not carry specific mention or requirements elsewhere within the GOTS
Standard may be considered as Combined Products. ETKO examines the remaining components
regarding their overall compatibility to GOTS philosophy and approves suitable labeling of such a
product. Products that are certifiable to GOTS as a whole (like textile bags, earbuds, mattresses, etc.)
cannot be considered for certification as a combined product. cors mpemerstion wanst verson so.section 1.2

Textiles made from at least 70% certified organic natural fibres are allowed to be labeled. corssanr verson so-

Section 1.2

Labeling of GOTS Goods sold in retail is mandatory. corssssvesonsoseionrs

Before releasing the label ETKO verifies that the operator is certified by ETKO according to the Global
Organic Textile Standard (GOTS), and as proof of that has a valid Scope Certificate; also verifies full
records for each client of the operator that receives GOTS Goods including lists of all products, their
specifications, and quantities.

The GOTS Signs are allowed to be applied on GOTS Goods in such a way that it is visible to the
buyer/consignee in the textile supply chain and to the end consumer at the time of purchase.
According to the criterion given in Section 1.4 of GOTS Standard, the use of GOTS Signs on GOTS Goods
sold in retail is mandatory.

In case, these buyers are not GOTS certified themselves, the label does not release for the products
which are presented or (re) sold by buyers of GOTS Goods who are obliged to participate in the
certification scheme according to the criteria as provided for in Section 4.1 of "GOTS Standard".

The GOTS logo always must be accompanied by the applicable label grade "organic" or "organic in
conversion" or "made with (x %) organic materials" or "made with (x %) organic in conversion
materials", by a reference to ETKO who has certified the marked goods (e.g. ETKO and/or logo), and
license number of the operator.

In case the last Certified Entity in the supply chain is a trader or retailer, the license number of the last
manufacturer or of the certified trader or retailer is allowed to be used in the label.

Use of the GOTS Logo by suppliers of GOTS Goods are reviewed and expressly released by ETKO.
These conditions also apply for the identification of any GOTS Goods presented (for sale) in catalogues,
on web pages, or other publications (e.g. by mail order companies). In every case, these identifications
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should not make any confusion arise between GOTS certified and not GOTS certified products in any
marking, publications, advertising, etc.

In case the standard, on which the certification of the fibre production is based, permits such labeling
for the fibre in question, labeling of products as 'in conversion' is possible.

Products with at least 95% (=295%) of the fiber content of products, excluding accessories, of certified
organic origin or from 'in conversion' period are allowed to be labeled as "organic" or "organic-in
conversion”.

Products with at least 70% (=270%) of the fiber content of products, excluding accessories, of certified
organic origin or from 'in conversion' period are allowed to be labeled as "made with x % organic
materials" or "made with x % organic-in conversion materials".

Brand is responsible for exercising due care in ensuring compliance of the products with the Licensing
and Labelling Guide and further provisions as released by the Global Standard gGmbH.

Instead of ‘organic’ or ‘organic — in conversion’, the equivalent terms in the language of the country in
which the goods are sold are allowed to be used in the label. The text Global Organic Textile Standard
should always be used in English only. This is applicable for both the GOTS logo as well as the
wordmark.

The use of the GOTS Signs or any reference to GOTS (certification) on final textile products is not
allowed if the GOTS certification is valid only for intermediate stages (such as yarn or fabric stage) or
for specific components of the product only. And the use of the GOTS Signs or any reference to GOTS
(certification) on intermediates (e.g. fabrics) is not allowed if the GOTS certification is valid for previous
stages (e.g. ginned cotton or yarn) only.

GOTS labeling or referencing is also not permitted if the entire processing and B2B trade chain is not
certified to GOTS. Cutting fabric is a processing step requiring certification if sold via an online shop.
The certification of the entire supply chain of GOTS Goods up to the final product, including the B2B
trade level is a precondition for GOTS product labeling and referencing.

If the GOTS on-product labeling contains the license number of the operator who manufactured the
product, that operator should provide proof to ETKO that its buyer is properly registered or certified.

The GOTS on-product labeling is correct and complete as described in this procedure and has been
released by the Approved Certifier of the Certified Entity which is applying the GOTS labeling to the
product. To assure this, the retailer may ask the supplier to provide the appropriate labeling release
form issued by the supplier’s Approved Certifier. This is especially recommended if the retailer
provides the content and artwork of the labels, hangtags, or packaging on which the GOTS labeling
shall be applied.

5.2.3.1.2 Conditions For GOTS Additives

In case, the supplier of GOTS Additives is approved by issuing a GOTS Approval Letter by ETKO, the
supplier of GOTS Additives can apply to ETKO for the permission as long as the Letter of Approval
remains valid. In that case, before releasing the label, ETKO reviews the application and submitted
records, to ensure that it complies with the "GOTS Standard" and "Conditions for the use of GOTS
Signs".

GOTS Additives, which have been approved (for a specific application(s)) as additives for the
production of GOTS Goods may be presented (for sale) as "GOTS approved additive" or more specific,
e.g. as “GOTS approved inputs” (dyestuff, washing agent ,etc.) or "GOTS approved accessories" (sewing

PREPARED APPROVED
QUALITY ASSURANCE RESPONSIBLE QUALITY ASSURANCE MANAGER

ELECTRONIC COPY. PRINTED COPY IS INVALID COPY




XN . . . Doc. Nr GP 11
eﬂ( O Use of Logo, Licensees, Mark of Conformity rev. Date 30.02.2026
— Private Label, EU, NOP Rev. Nr 29
- Page 20/67

thread, button, etc.). This statement should be accompanied by a reference to ETKO (e.g. ETKO's name
and/or logo). It is not allowed to present, label or market GOTS Additives as being "GOTS certified".
Use of the GOTS Logo directly on a product, product packaging, product technical specification, or
Safety Data Sheets (SDS) is not allowed.

Use of the GOTS Logo is allowed on published lists of approved GOTS Additives with a reference to
ETKO and only after use of the logo is approved by ETKO via the “GP 24 F 12 Labeling Release Form for
GOTS Additives".

As long as they comply with the relevant requirements described in this procedure, Producers or
suppliers of GOTS Additives may choose to use the GOTS Signs for informative and/or advertising
purposes.

Suppliers of GOTS Additives that comply with the requirements as defined in Section 2.3 of GOTS and
have been duly approved by ETKO may use the GOTS Signs in the following manner:

) o
GoTs

GOTS Approved Additive
Approved by: [certifier's ref)
[Approval ref. number]

5.2.3.1.3 Conditions For Using of GOTS Signs on Consumer-Focused Webpages / Market Places /
Catalogues / Advertising Materials

Labeling should be placed in the proximity of the GOTS product where it remains visible in direct
relation to the product.

GOTS Signs in footers and headers should only be used if all the goods being offered are GOTS
Certified.

Should packaging have the GOTS signs, individual products displayed should also show the signs.

5.2.3.1.4 Identification of GOTS Goods
GOTS Goods that comply with requirements as defined in Section 2.2.1 of GOTS should be marked as
follows:

?’x\c TE'\"/
o ‘o
o )
- >
E S
, &
9 (W) 9 [\
"GoTS "GoTs’
or
Organic Organic-in conversion
Certified by [certifier's ref.] Certified by [certifier's ref.]
[licence number] [licence number]
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If all requirements of labeling are satisfied (e.g. placing the information beside the logo), the alternative
placement of accompanying information may be used. Labeling should be placed in the proximity of
the GOTS product where it remains visible in direct relation to the product.

GOTS Goods that comply with the material composition requirements as defined in Section

2.2.2 of GOTS should be marked as follows:

9 9 o
"GoTS’ "GOTS
or
Made with [x]%? Made with [x]% * organic-in
Organic materials conversion materials
Certified by [certifier's ref.] Certified by [certifier’s refl]
[licence number] [licence number]

If all requirements of labelling are satisfied (e.g. placing the information beside the logo), the
alternative placement of accompanying information may be used. Labelling should be placed in the
proximity of the GOTS product where it remains visible in direct relation to the product.

Where the GOTS Signs are used for Combined Products with only components that comply with GOTS
requirements and with material composition requirements as defined in Sections 2.2.1 or 2.2.2 of
GOTS should be marked as follows:

COMBINED PRODUCT COMBINED PRODUCT
[name of component] [name of component]
certified to GOTS certified to GOTS

c TE
5 X"(
«

LTS

00&

9
TGoTs’

‘Organic’ ‘Organic — in conversion’
Certified by [certifier’s ref.] Certified by [certifier's ref.]

flicence number]

COMBINED PRODUCT
[name of component]
certified to GOTS

2
TGOoTS

‘Made with x°:" organic materials’
Certified by [certifier's ref.]
[licence number]

[licence number]

COMBINED PRODUCT
[name of component]
certified to GOTS

\C Ty,
o ‘e

2
“Govs

‘Made with x%:* organic in-
conversion materials'
Certified by [certifier’s ref.]
[licence number]
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If all requirements of labelling are satisfied (e.g. placing the information beside the logo), the
alternative placement of accompanying information may be used. Labelling should be placed in the
proximity of the GOTS product where it remains visible in direct relation to the product.

5.2.3.1.5 Design Specifications of GOTS Logo
For prints of the logo the following print color options can be used:
Color version:

1) Preferred Option:

Lettering 'Global Organic
Textile Standard; GOTS'

100 % black
“Frutiger Next bold” font

Lettering Background

100 % white or transparent (in the background colour of
the medium), provided that the font remains legible

Garment Symbol

100 % white

Circle Element

Euroscale 4-colour system: 80 % cyan;
0% magenta;

100 % yellow;

2 % black

(or)

Pantone colour system: Pantone 362 C (coated)

(or)

HKS colour system: HKS 60 N (uncoated)

2) Secondary Option(only in exceptional cases and only where the product or label colouration

will render the preferred option illegible, the following may be used):

Lettering 'Global Organic
Textile Standard; GOTS'

100 % white
“Frutiger Next bold” font

Lettering Background

100 % black or dark (in the background colour of the
medium), provided that the font
remains legible

Garment Symbol

100 % white

Circle Element

Euroscale 4-colour system: 80 % cyan;
0% magenta;

100 % yellow;

2 % black

(or)

Pantone colour system: Pantone 362 C (coated)

(or)

HKS colour system: HKS 60 N (uncoated)

Black and White version:

Lettering 'Global
Organic Textile
Standard; GOTS'

100 % black
“Frutiger Next bold” font

Lettering Background

100 % white

Garment Symbol

100 % white

Circle Element

100 % black
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Monochrome version (only to be used in cases of transfer printing directly onto GOTS Goods) with
backgrounds the colour of the product itself:

1) Preferred Option:

All elements (Lettering, Euroscale 4-colour system: 80 % cyan;
garment symbol and circle | 0% magenta;
element) 100 % yellow;
2 % black
(or) Pantone colour system: Pantone 362 C (coated)
(or) HKS colour system: HKS 60 N (uncoated)

2) Secondary Option (only where the product colouration will render the preferred option illegible,
the following may be used):

For dark coloured backgrounds where option a) above will be illegible (such as black):

100% white

All elements (Lettering,
garment symbol and
circle element)

For light colours where option a) above will be illegible (such as shades of green):

All elements (Lettering, 100% black
garment symbol and

circle element)

NON-PRINT MEDIA
For non-print media the following colour options should be used:

Screen based media

Lettering 'Global Organic
Textile Standard; GOTS'

0 red, O green, 0 blue
HTML hexadecimal code: 000000 “Frutiger Next
bold” font

Lettering Background

255 red, 255 green, 255 blue

HTML hexadecimal code: FFFFFF or transparent (in
the background colour of the medium), provided that
the font remains legible

Garment Symbol

255 red, 255 green, 255 blue HTML hexadecimal
code: FFFFFF

Circle Element

63 red, 156 green, 53 blue
HTML hexadecimal code: 3F9C35
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Non-screen based media

The lettering 'Global RAL CLASSIC colour system:
Organic Textile Standard; | RAL 9005 Jet black “Frutiger Next bold” font
GOTS' T
‘g\c E'\'f/
Lettering Background RAL CLASSIC colour system: (,v' (@
RAL 9003 Signal white or transparent (in the g b
background colour of the medium), provided o >
that the font remains legible % .AQ
Garment Symbol RAL CLASSIC colour system: RAL 9003 Signal ) o®
white "GOTS
Circle Element RAL CLASSIC colour system: RAL 6018 Yellow
green

5.2.3.2 Textile Exchange

5.2.3.2.1 Textile Exchange Claims Procedure

ETKO only issue claims approvals to an organization that holds a valid SC with ETKO for claims within
the scope of certification of or to a retailer who is certified with ETKO and selling another certified
brand’s products or to a non-certified retailer who is selling a certified brand’s products. csizrz:

Not: public-facing claims are not permitted for in-conversion material that uses the OCS logo or name
(i.e. “Organic Content Standard” and/or “OCS”). Brands wanting to communicate about their use of in-
conversion material are encouraged to do so, but they must ensure that any claims made comply with
labeling laws in the markets in which products are sold, and with the requirements of this document.
Claims may be made regarding any remaining organic content following the normal OCS labeling
criteria (as per TE-301 Standards Claims Policy), thus only making claims about the organic portion. o

105 Section C

All references to the Standard(s) may use the full name of the standard, the acronym, or both. The
general eligibility requirements for each type of claim are summarized in the table below. A full
description of each claim category and type, detailed eligibility requirements, and a list of allowed
language follow.

Claim Categories Claim Type General Eligibility Registration and
Requirements Approvals
Commitment claims | Corporate commitment | Certified and non- Register commitments
claims certified organizations | with Textile Exchange
with a public through the online

commitment to and/or | commitment
goals for certification to | registration form.

a Textile Exchange
Standard(s).

Progress claims Certified and non-
certified organizations
that have previously
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made a public
commitment to Textile
Exchange Standard(s) in
alignment with the
corporate commitment
claims guidelines.

Assured claims

Claims by certified
operators

Holders of valid scope
certificates (SC).

Product-related claims

Holders of valid scope
certificates (SC) and
additional product
gualifications.

Apply for approval from
ETKO

Agreement-based claims

Contractually defined
relationship to Textile
Exchange.

Defined in the
applicable written
agreement.

Informational statements

Any organization.

Informational
statements used
alongside assured
claims are reviewed by
ETKO for accuracy, per
CCS-102 CCS
Certification
Procedures. Otherwise,
no approval or
registration is needed.

Claim Requirements for VR2 Material:

Sites that may not implement because of running continuous production processes with reclaimed or

recycled material inputs and are unable to maintain batch-level segregation may apply Alternative

Volume Reconciliation.

In this case,

* GRS or RCS product-related claims, including logo use, should not be made on VR2 material.

e  Where VR2 material is mixed with non-VR2 material, the VR2 material cannot be claimed as

part of an overall product-related claim.

e Product-related claims, including logo use, about non-VR2 GRS or RCS certified material in a

product may be made.

e Recycled claims not referencing the GRS or RCS may be made where they are legally allowed.

¢ Organizations certified to VR2 may make non-product-related claims about their certification

status upon approval by ETKO. Claims about VR2 material are limited to the following statement

and may include the GRS or RCS logo:
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o [We are/Organization Name is] certified to the [GRS/RCS] under [site-level mass
balance/alternative volume reconciliation]. Materials with this designation (VR2) do
not qualify for product labeling with reference to the standard.

o Additional allowed statement (may only be used alongside the above): X% of our
[material type] comes from sources (independently) certified to the [RCS/GRS].

5.2.3.2.1.1 Commitment Claims

Raw material suppliers, brands, and retailers are all eligible to make commitments.

A corporate commitment may be made by an organization that is working towards building a supply
chain that is fully certified to a Textile Exchange Standard(s). Committed organizations which are not
yet selling fully certified products and do not yet qualify to make an assured product-related claim may
apply to make a corporate commitment. Companies that have already met or made progress toward
their targets may make progress claims.

Organizations making commitments to one or more Standard are responsible for outlining clear goals
and timelines for achieving them.

CCS claims are allowed to use a commitment claim. And in case the CCS is used to make claims for a
primary standard other than a Textile Exchange standard, that standard’s claims criteria applies
instead.

5.2.3.2.1.1.1 General Guidelines for Corporate Commitment Claims

Corporate commitment claims may only be made by organizations who have registered a public
commitment to a relevant Textile Exchange Standard(s) and have set clear goals and realistic timelines
for achieving them. Commitments may be registered through Textile Exchange’s online commitment

registration form.

Corporate commitment claims should not appear on or in reference to any specific certified product.
Corporate commitment claims should appear in conjunction with a relevant informational statement.

Corporate commitment claims may be accompanied by the applicable Standard logo(s) which
conforms with the rules mentioned in this procedure related to logo use. Corporate commitment
claims should not be made with reference to the Content Claim Standard (CCS).

5.2.3.2.1.1.2 Allowed Language for Corporate Commitment Claims
Corporate commitment claims should be limited to the following language:
e “[We/Organization Name] commit(s) to source [x%)] of our [generic material name] from
[Standard Name] certified sources by [specific timeframe]”
¢ “[We/Organization Name] commit(s) to achieve [Standard Name] certification at [x%] of our
[production facility type] by [specific timeframe]”
e “[We are/Organization Name is] committed to sourcing [x%] of [product category] by
[revenue/SKU/unit] from certified sources by [specific timeframe]”
“revenue/SKU/unit” refers to how the percentage of products will be calculated.
Corporate commitment claims may be minimally adjusted, provided the meaning is not lost.
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5.2.3.2.1.1.3 General Guidelines for Progress Claims

Progress claims may be made by organizations that have met all corporate commitment claims
requirements mentioned above.

Certified organizations may make progress claims provided they are not related to specific certified
products. In case a certified organization wishes to make progress claims on the percentage of certified
products committed, they need to take approval from ETKO.

Progress claims should be quantifiable and verifiable through publicly available information that is
easily accessible in connection with the progress claim itself.

Progress claims should not be made with reference to the Content Claim Standard (CCS).

5.2.3.2.1.1.4 Allowed Language for Progress Claims
Progress claims should be limited to the following language:

e “[We have/Organization Name has] achieved [x%] of our goal to source [x%] of our [generic
material name] from [Standard Name] certified sources by [specific timeframe]”

e “[We are/Organization Name is] [quantifiable and verifiable progress indicator] to our goal of
sourcing [x%] of our [generic material name] from [Standard Name] certified sources by
[specific timeframe]”

o “[x%/All] of our [supplier facility type] are certified to the [Standard Name]”

Progress claims may be minimally adjusted, provided the meaning is not lost.

5.2.3.2.1.1.5 Commitment Registration and Claim Making Process
Prior to making commitment claims, the organization should apply through TE’s online registration

form to TE for registering all corporate commitments and progress updates.

Logos are distributed by TE only to those who meet the qualifications outlined in the 5.2.3.2.1 section
of this procedure have registered their commitments and agreed to the logo use terms.

Commitment claims should only be made in conformity with the full requirements of this procedure.
If at any time, an approved claim falls out of conformity with the requirements of this procedure, the
claim maker should cease using the claim.

5.2.3.2.1.2 Assured Claims

Assured claims are reserved only for organizations or products that have met the requirements of an
assurance process set forth in the Textile Exchange Standard(s). The products or operators may be
made assured claims provided that products or businesses are certified by ETKO according to the
applicable Standard.
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Examples of assured claims are found in the following:

TE-301-V1.0-Standards-Claims-Policy-Appendix C

=

M

Product-related claim (on-product): GRS Product-related claim (off-product): RCS

N

' THIS PRODUCT CONTAINS
. 100% RWS CERTIFIED ‘
WOOL, CERTIFIED BY ABC
CERT 12345678.

ResponsibleWool.org

4 4

Product-related claim (on-product): RWS

Product-related claim (on-product): OCS Product-related claim (on-product): RMS
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Claim by certified organization: RDS

5.2.3.2.1.2.1 Non-Product Related Claims

5.2.3.2.1.2.1.1 General Guidelines for Non-Product Related Claims by Certified Organizations
Claims by certified operators (non-product related) may only be made by operators that hold a valid
scope certificate to the applicable Standard(s). No other operator may make the claims in this category.
Claims by certified operators may be made at, near, or relative to the point of sale and shall include
the following disclaimer:
¢ In a business-to-business context (e.g. invoices, webpages):
o “[We are/Organization Name is] is [Standard Name] certified, [CB name] [License
Number]. Only the products which are covered by a valid transaction certificate are
[Standard Name] certified.”
¢ In a business-to-consumer context, when the claim is not made on-product (e.g. webpages,
advertisements, social media):
o “[We are/Organization Name is] is [Standard Name] certified, [CB name] [License
Number]. Only the products which carry the [Standard Name] label and claim are
certified.”
Claims by certified operators may be made in marketing materials (e.g. email signatures) provided
that it should include the operator’s license number and ETKO name. For online claims or use of the
Standard logo, the associated certification information (license number and ETKO name) may appear
on another webpage hyperlinked from the logo.
Claims by certified operators should appear in conjunction with a relevant information statement.
Claims by certified operators should be accompanied by the applicable Standard logo(s) and logo use
should conform with this procedure.
Claims by certified operators are not permitted to be made with reference to the Content Claim
Standard (CCS).
Claims by certified organizations may appear in conjunction with product-related claims, provided the
product-related claim meets the requirements in Section B3 of TE-301 and both claims have been
approved by ETKO.
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5.2.3.2.1.2.1.2 Allowed Language for Non-Product Related Claims by Certified Organizations

Claims by certified operators should be limited to the following language only:

e “[%/All] of our [organically grown [material type]/recycled [material
type]/down/wool/mohair/alpaca fiber] is (independently) certified to the [Standard Name],
(certified by) [CB name] [License Number].”

e “Our [material type] supply chain is certified to the [Standard Name], (certified by) [CB name]
[License Number].”

e “[We are/ Organization Name is] certified to the [Standard Name], (certified by) [CB name]
[License Number]”. (Insert relevant informational statement ).”

e “[We are/Organization Name is] certified to the [Standard Name], which certifies and tracks
[organically grown [material type]/recycled [material type]/down/wool/mohair/alpaca fiber]
from the source to final product. (Certified by) [CB name] [License Number].”

e For certified raw materials sourced from farms: “(At [Organization Name]), [% of the/all]
[organically grown [material type]/down/wool/mohair/alpaca fiber] sourced from farms into
our supply chain is [Standard Name] certified, (certified by) [CB name] [License Number].”

5.2.3.2.1.2.2 Product-Related Claims

5.2.3.2.1.2.2.1 General Guidelines for Product-Related Claims

Product-related claims are used to indicate that a product, category of products, or product
component is certified or contains certified content. These claims are allowed to be used provided that
the product was certified according to the relevant Standard and Content Claim Standard (CCS)
requirements by ETKO.

The product-related claims are allowed to be used for both business-to-business (B2B) and business-
to-consumer (B2C)/consumer-facing final products.

Eligibility Requirements: Product-related claims should only be made by operators about products or

components that meet the eligibility criteria outlined below.
e The product or claimed component meets the following minimum content (calculated by
weight) and blending/mixing requirements:
NOTE: Per CCS-101-v3.1 Content Claim Standard, D4.4, trims may be excluded from composition
calculations of textile products and footwear when they are not the claimed material and when the
total trims do not account for more than ten percent of the total product weight.

Logo Overall product or claimed Blending Mixing allowed?
component contains allowed?
OCS 100 95-100% organic content Yes No
OCS Blended 5-95% organic content Yes Yes
RCS 100 95-100% recycled content Yes No
RCS Blended 5-95% recycled content Yes Yes
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GRS 50-100% recycled content Yes Yes
RDS 5-100% RDS down/feathers Yes Only with GRS or RCS down
RAF 5-100% RWS wool, RMS mohair, Yes Only with GRS or RCS animal
or RAS alpaca fiber fiber of the same type

A product that contains at least 5% (non-recycled) certified RDS down or RAF fibers where all remaining
fiber of the same type is also certified to the RCS or GRS may be claimed as RDS/RAF; an RCS/GRS claim
may also be applied provided the applicable certification and percentage requirements are met.

Blending refers to combining raw materials of different types (e.g. cotton with polyester), while mixing
refers to combining raw materials of the same type with different attributes (e.g. organic cotton with
conventional cotton).

For product-related claims on final products intended for sale to consumers, certification is required
up to the brand.

e The brand — as required per CCS-101 Content Claim Standard (CCS) — holds a valid scope
certificate that includes the correct product and processing category(ies).

o In cases where a company is a retailer that sells products under their own brand er
(e.g. private label, white label, licensee brands) they are considered a brand per the
definition of a “brand” in TE-101 Terms and Definitions for Textile Exchange Standards
and Related Documents, and brand certification is required when making product-
related claims.

o In cases where a company designs blank products (e.g. t-shirts, tote bags intended for
printing) and also controls the labeling and branding of the final product, they are
considered a brand and brand certification is required when making product-related
claims that may be passed on through multiple distribution channels. See

o B4.8.1 for specific language related to GRS claims on blank products.

e The brand —as required per CCS-101-V3.1 Content Claim Standard (CCS) E1.2 — obtains a valid
transaction certificate for all claimed materials purchased, including all products which carry
the Standard’s logo or any other product related assured claim.

If a blank product is sold to a brand or retailer who will apply their own branding (e.g. hangtags, sew-
in labels) for sale under their own name/private label to consumers, that brand or retailer requires
brand certification and is responsible for all product-related claims. The blank product company in this
case would be considered the brand’s supplier.

Business-to-business (B2B) product-related claims may be made and are exempted from these
eligibility criteria, provided the following conditions are met:
e The product meets the minimum content requirements for certification, and
e The company selling the product holds a valid scope certificate that includes the correct
product category(ies).
B2B product-related claims are not required to list the percentage of certified material in the claim.
All product-related claims (B2B and B2C) and any accompanying artwork is required to be
approved by ETKO.
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Eligibility Requirements for RAF Primary Scope: The products that contain at least 5% RWS wool, RMS
mohair or RAS alpaca fiber when calculated as a percentage of the material are allowed to be labelled
with the RWS/RMS/RAS name or logo. Final products containing non-certified virgin
wool/mohair/alpaca fiber are not permitted to be labelled with the RWS/RMS/RAS name or logo. Use
of the RWS/RMS/RAS logo is not permitted for non-food products of slaughter, though text claims
about the origin of the by-products are permitted.

General Requirements: Product-related claims may be made on-product (e.g. hangtags/swing tags,
sewn-in labels, product packaging) or off-product (e.g. e-commerce/online product page, social media,
magazine/online advertisement).

Product-related claims that appear on-product, such as on a label or statement printed, heat-
transferred, affixed, or otherwise physically attached or applied to the product or its packaging, may
only be done by operators who had a valid SC which includes the relevant product. The hangtags/labels
with the brand’s license number and other required certification information may be attached by
certified brands or direct certified suppliers.

When the applicable Standard logo is used on the product, additional information which refers to or
covers up information about the standard should be indicated, too.

Product-related claims may be made about a component of a product (e.g. outer shell of a jacket),
provided the component meets all applicable requirements for both certifications as outlined in the
applicable Standard document and claims as outlined in this procedure.

In the case of tampons, the core (i.e. the absorbent piece either encased in an applicator or on its own)
and the applicator may be claimed as separate certified components.

A sanitary product such as a pantyliner is a single product that does not have any trim, so any
certification claim needs to cover the entire product. A release sheet or wrapper would both be
considered packaging (and thus not part of the product).
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While this is not a requirement, when space allows, a product-related claim may be indicated in
conjunction with a relevant informational statement. Otherwise, a URL or QR code directing to the
current version of the Standard or the Standard’s landing page may be indicated in conjunction with
the claim.

Product-related claims are not allowed to be made with reference to the Content Claim Standard (CCS).

Required Certification Information: All product-related claims should include:

e The claim maker’s license number, as it appears on their valid scope certificate (SC);

e The name or acronym of ETKO;

e The percentage of certified content, per the requirements in the “Certified Content

Percentage” section of this procedure; and

e The relevant Standard logo.
When a retailer that is the buyer of the brand ETKO certified wishes to make the claim the license
number of the brand and ETKO name should be indicated.
Only one license number may be included in product-related claims. The license number for any
upstream suppliers is not allowed to be indicated.

Logo Use: All product-related claims should appear with the relevant Standard logo and logo use
should conform to the Logo Use Specifications mentioned in this procedure. When the Standard logo
is unable to appear near the text portion of a product-related claim (i.e. claim language and other
required certification information), such as in the cases of e-commerce product webpages or sewn-in
labels, the Standard logo may be separated from the rest of the product-related claim, provided it
appears elsewhere on the product, hangtag, listing, or on another webpage, and meets all other
requirements described in this section. Likewise, when the text portion of the claim cannot be near a
logo, it can appear elsewhere on the product or be linked to another webpage.
For use of a Standard logo at a physical point of sale (e.g. in-store signage, a 3-D sculpture of the RDS
logo in a retail store), in addition to conforming with the Logo Use Specifications mentioned in this
procedure, the following conditions should apply:
e The logo should only be placed directly above or within visible distance of the certified
products.
¢ The logo should be accompanied by additional signage (easily visible/legible to consumers)
which includes the following:

o A statement that indicates only products with the Standard's label and certification
information are certified (e.g. “Look for RDS certified products” or “Look for the RDS
label”).

o All required certification information, as per the "Certification Information" section of
this procedure.

Certified Content Percentage: Product-related claims should include the percentage of certified
material in the product or component. The percentage should be calculated by the weight of the full

product or applicable certified component and may exclude non-certified trims or accessories.
In most cases, the weight of trims and accessories (e.g. buttons, lace, string on a tampon) should be
excluded from calculations, unless they are also certified to the applicable Standard.
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For RDS, the percent certified content may be omitted provided the applicable component (i.e. the fill)
is 100% RDS certified down. The percentage should be specified for blended fills (e.g. 50% RDS down,
50% synthetic fill). For RAF Standards (RWS, RMS, and RAS), the percentage of certified content may
be omitted provided that the applicable product or component is made of 100% of a single certified
animal fiber (e.g. 100% RWS wool, or 100% RMS mohair). For RCS, GRS, and OCS, the percent certified
content should always appear in the claim. For RCS, GRS, and OCS, labels may reference a minimum
percentage of claimed content (e.g. "at least 10% OCS certified organically grown cotton") in order to
simplify communications and label designs. TCs should include the exact percentage composition for

the specific batch of products.

For RCS, GRS, and OCS, where multiple material types are certified, each material should be separately
listed with each percentage (e.g. “Made with 48% certified organically grown cotton and 32% certified
organically grown wool”).

In some cases, where it does not contradict any labeling laws which apply to the product (e.g. in
markets where the product is sold), the content percentage listed may be downgraded to a lesser
percentage. For example, a brand regularly sources products containing 50% GRS certified material
and has labels approved and printed with a 50% claim, however, their supplier sends them a shipment
that contains 60% GRS certified material; in this case, the claim may be downgraded to 50% to keep
consistency in the labeling approach.

Multiple Certified Materials/Combined Claims: Product-specific claims to two or more Standards that

address the same material attribute (e.g. GRS and RCS) may only be made for the same product
provided:

e The claims relate to separate components of the product, or

e The claims are clearly distinct from each other (e.g. properly distanced so that they cannot be

confused as being connected or related to each other in any way)

Claims to two or more different RAF Standards may be combined, as these standards do not address
the same material attribute (e.g. RWS addresses wool, RAS addresses alpaca fiber).
Multiple Certified Materials/Combined Claims do not apply to standards that do not address material
sourcing (e.g. chemical use standards).
Multiple Textile Exchange Standards which address different material attributes (e.g. OCS cotton and
RCS recycled polyester) may be claimed on the same product provided they meet the eligibility
requirements outlined in B3.1.1, and both applicable Standard logos and relevant allowed language is
used.
When making a Textile Exchange standard claims near a non-Textile Exchange standard, always check
the claims guidance or policies of the scheme owner, as combining claims may not be allowed.

Multi-Piece Product Set Labeling: When labeling a set of products that are packaged together where
one piece is below the 95% threshold for RCS 100 or OCS 100 (as applicable):
e Each piece should be labeled separately with the appropriate label and percentage details; or
e The entire set should be labeled as RCS Blended or OCS Blended (as applicable) and the
percentages for each piece should be included; or

* The entire set should be labeled as RCS Blended or OCS Blended (as applicable) and, as per the
"Certified Content Percentage" section of this procedure, the labels may reference a minimum
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percentage of claimed content (e.g. "at least 10% OCS organically grown cotton") in order to
simplify communications and label designs; and

¢ Inall cases, the transaction certificate(s) should include the exact percentage composition for
the specific batch(es) of the product(s).

Certified Packaging, Hangtags, and Labels: Product-related claims made on and about packaging or

other affixed hangtags or labels may only be used if the packaging, hangtag, or label itself is certified
to the relevant Standard (e.g. a GRS certified recycled polyester polybag or an RCS certified recycled
paper hangtag).

e In this case, along with the other required information a clear statement to identify the
packaging, hangtag, or label as the certified “product” shall be included. e.g. “This polybag
contains 100% GRS certified recycled polyester” or “This hangtag contains 50% RCS certified
recycled paper.”

e If the product inside the certified packaging or referred to on the hangtag or label is also
certified to an applicable Standard, an assured product-related claim may also be made,
provided it specifies the product and conforms with all requirements in this policy.

e Any other logos or brand names appearing on the packaging, hangtag, or label must be kept a
reasonable distance away from the Standard logo and claim to avoid confusion that the claim
could apply to their brand or product.

Passing on Approved Product-Related Claims: A certified brand with approved product-related claims

shall inform buyers that as non-certified organizations, if they intend to use these claims, the buyer
and any subsequent processing facilities:

o Shall not apply, modify, or alter any on-product product-related claim; and

e Shall not make any claims about the product outside of the allowed language outlined in this

policy, unless the final product becomes fully certified.

If a certified brand is selling a blank product intended for minor processing (e.g. printing) by a non-
certified organization, and further processing is a print process or if chemicals are used, and the
standard is GRS, the product-related claim shall use the specialized claim in B4.8 in TE-301.
A product may further change hands and go through minor processing (e.g. printing, embroidery)
without those wholesalers, distributors, minor processors, or final retailers requiring certification to
the applicable standard.
If all of the above conditions outlined in B3.17 and B3.18 in TE-301 are not met, the non-certified
organization shall become certified to the applicable Textile Exchange Standard in order to make or
use any product-related claims.
Certified brands should be prepared to share proof of formal claim approval documentation with
retailers upon request.

Non-Certified Retailer Product-Related Claims: Off-product (e.g. e-commerce product page, store

signage) product-related claims may be made by non-certified retailers selling other brands’ certified
products, provided they are able to verify the products are certified to the applicable Standard.

e A number of verification methods may be employed.
Non-certified retailers are not permitted to physically attach product-related claims. As such, if the

product does not already have one, no on-product claims are permitted.
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Product-related claims made by non-certified retailers are exempt from the requirements for
approvals.
e ETKO Certified retailers may request ETKO to review and approve any off-product product-
related claims they would like to make about certified products outside their own scope of
certification (i.e. when selling other brands’ products).

Excess Hangtag/Label Stock with Outdated Information: In cases where a certified organization has
migrated to ETKO or any other change was made to their certification that impacts information

required in product-related claims (e.g. license number has changed), leftover hangtags or labels that
were printed with the previous certification information may continue to be applied to qualified
products and used up until they are all gone, provided:
e The products were produced while the previous certification body was responsible, or license
number was valid;
e The product-related claim on the hangtag or label was approved by the previous certification
body and already printed prior to migrating to ETKO or changing license numbers; and
e |[f the certified organization migrated to ETKO, ETKO notifies the preceding certification body
with a chance for the preceding certification body to object based on the grounds of risk to
product integrity. If ETKO is to issue the transaction certificate covering products produced
under the old scope certificate, then ETKO shall perform a documentation review covering
those products' inputs, production, and volume reconciliation.

5.2.3.2.1.2.2.2 Allowed Language for Product-Related Claims

For legal reasons, product-related claims for all standards should refer to the generic material name
and should not contain tradenames, names of other standards, programs, and initiatives, or names of
breeds, varieties, and species. And it should be in accordance with the ASR-213 Material, Processes,
and Products Classification.

Product-related claims for all standards shall be limited to the following language:

The allowed language in product-related claims may be written out in full sentences or listed as shown
in the examples below. The required information may also be presented or written out in a different
order from how it is shown in the allowed language.

100% RWS Wool

ABC Cert
12345678
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The outer shell of this raincoat contains 85% RCS certified recycled polyester.
Certified by ABC Cert 12345678

For Business-to-Business (B2B) product-related claims, any of the allowed language in this section may
be used. Listing the percentage is not required.
e “(Product) /[component name] (contains/is) [x%] [Standard Name] (certified) [organically
grown [material typel/recycled [material type]/down/wool/mohair/alpaca fiber], (certified
by) [CB name] [License Number].”

e For products or components certified to the RDS, RWS, RMS, or RAS only, where all animal
fibers are certified to one of these standards: “(Product is)/[component name is] (contains)
[RDS/RWS/RMS/RAS] (certified) (material type) (certified by) [CB name] [License Number].”

e For products certified to the OCS, the following alternative language may be used:
o “(Product)/[component name] (contains) [x%] organically grown [material type],
certified OCS by [CB name] [License Number].”
o “(Product)/[component name] (contains) [x%] OCS certified [material type], (certified
by) [CB name] [License Number].”
Products that are certified to multiple Textile Exchange Standards may repeat only the percentage,
Standard name, and material. Example: “50% RWS wool and 20% RMS mohair, ABC 1234567.”
In addition to that, a company may choose to also include the Standard acronym in the product
name. This may be only in "[OCS/RCS/GRS/RDS/RWS/RMS/RAS] [Product Name]" format. Example:
“RWS Sweater”
As an alternative to that, the following formats are allowed for RDS, RWS, and RMS products only:

e "[Product name] in [Responsible Down/Wool/Mohair/Alpaca Fiber]"

e "[Product name] in [RDS Down/RWS Wool/RMS Mohair/RAS Alpaca Fiber]"

In the cases described in the above paragraph, a full product-related claim should be included
alongside any public-facing use of the name in a visible place. The claim should be present on the
product-specific page for e-commerce websites.

Products that qualify with multiple standards may repeat only the percentage, Standard name, and
material. Example: “Contains 50% RWS wool and 20% RMS mohair, certified by ETKO ETK0040700.”
Any organic crop name that legally changes its name after first processing occurs should no longer be
referred to by its crop name when certified to the OCS and making claims (e.g. bamboo processed into
a fabricis legal "viscose" in most countries). OCS labeling in these cases should be written as " Contains
[x%] OCS certified [legal name] (derived from organically grown [crop name]), (certified by) [CB hame]
[License Number].". Example: “Contains 100% OCS certified viscose, derived from organically grown
bamboo, certified by ABC Cert 12345678"

Product-related claims made in reference to blank products certified to the GRS shall use the following
language:

e (The/This) [blank/undecorated/unprinted] [product type] was made with [x%] GRS certified
recycled [material type], (certified by) [CB name] [License Number]. Further printing or other
processing was not confirmed to meet the requirements of the GRS.

Product-related claims about the GRS or RCS may also use the terms “pre-consumer” or “post-
consumer” to describe the recycled material where this attribute has been confirmed by the
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certification body and included on the applicable scope certificate. E.g. “100% GRS certified post-
consumer recycled polyester, ABC Cert 12345678".

5.2.3.2.1.2.3 Assured Claims Approval Process
Prior to use, all assured claims (i.e. claims by certified organizations and product-related claims) require
approval by ETKO. This includes hangtags, printed labels, sewn labels, and online claims. During the
approval process, the way mentioned “5.2.3 Private Standard Certification Schemes Logo Use and
Labeling” section of this procedure is followed.
All claim approvals are reported to Textile Exchange.

e The claim maker may authorize another party, such as a design agency or certified supplier, to

submit claims approval applications on their behalf.

Assured product-related claims made by retailers do not require approval, unless requested by a
certified retailer already working with ETKO for their own certification.
All unique artwork and allowed text claims should be included as part of a formal claim approval
application.
Multiple assured claims may be submitted through a single claim approval application.
Artwork may be submitted in the form of a controlled template, provided only the certification
information (ETKO name and license number), product name, claimed material or content percentage
may be edited. The language and graphics should be set with blanks for the license number,
percentage, and material type, if relevant.
Approved artwork that has not changed since the original claim approval application was submitted to
ETKO is reviewed on an annual basis during the audit process. If the artwork has changed, it should be
resubmitted for approval at the time of change.
Assured claims should only be made in locations and on products that meet the full requirements of
this procedure. Otherwise, the claims are not allowed to make.
If, at any time, it is detected that an approved claim falls out of conformity with the requirements of
this procedure, the claim maker should cease using the claim.
Pre-approval of assured claims may be issued in specific cases only, such as where the brand is in the
process of becoming certified. ETKO certified Brands shall not make any public facing claims based on
a pre-approval prior to receiving a valid scope certificate a final claim approval from ETKO.

5.2.3.2.1.3 Agreement-Based Claims

Agreement-Based Claims means that; Textile Exchange may grant permission to international working
group members, accreditation bodies, certification bodies, data intermediaries, or brands who have
financially supported a standards-related initiative for additional standards-related claims in the
context of written agreements.

5.2.3.2.1.3.1 General Guidelines for Agreement-Based Claims

Agreement-based claims may only be made by organizations who have a written agreement with
Textile Exchange (non-certificate).

All agreement-based claims may appear with the relevant Standard logo and logo use should conform
with TE-302 Standards Logo Use Specifications.

The URL for the Standard or TextileExchange.org/Standards should be adjacent to the claim. When the
logo is used in digital publications, the URL may be embedded in the logo.
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Agreement-based claims may appear in conjunction with a relevant informational statement.

5.2.3.2.1.3.1 Allowed Language for Agreement-Based Claims
Accredited certification bodies may use the following language only:
o [We are/ETKO is] an accredited certification body for the [Standard Name(s)]. Learn more at
[URL].
e [We are/ETKO is] accredited to assess conformity with the [Standard Name(s)]. Learn more at
[URL].
Certification bodies who have a licensing agreement and grace period with Textile Exchange but are
not yet accredited may use the following language only:
e [We are/Organization Name is] in the process of becoming an accredited certification body for
the [Standard Name(s)]. Learn more at [URL].

5.2.3.2.1.4 Informational Statements
Informational statements are ready to use messages that describe a relevant Standard and provide
additional context to claims made from other categories.

5.2.3.2.1.4.1 General Guidelines for Informational Statements

Informational statements may be made by any organization.

Informational statements are allowed to be used in conjunction with claims made in all other claim
categories.

Informational statements should not be used where they may be interpreted as confirmation of
certification of an organization or product, unless accompanying an assured claim.

Applicable Standard logo(s) may accompany information statements, provided that logo use complies
with this procedure.

5.2.3.2.1.4.2 Allowed Language for Informational Statements

Companies wishing to expand on these informational statements or alter the language to fit their
marketing style in non-product-related uses only may seek approval from the Standards Claims Team
provided the meaning is not lost before publishing by sending proposed language in English to
Claims@TextileExchange.org.

Informational statements should be limited to the following language or any combination of the
following language:

GRS:

e The Global Recycled Standard (GRS) verifies (the percentage of) recycled [content/material]
and tracks it from the [source/recycler] to the final product.

e Products certified to the Global Recycled Standard (GRS) contain recycled [content/material]
that has been (independently) verified at each stage of the supply chain, from the
[source/recycler] to the final product. In addition, facilities from the [source/recycler] to final
supplier have met social, environmental, and chemical requirements (at each stage of the
supply chain).

e Products certified to the Global Recycled Standard (GRS) contain recycled [content/material]
that has been (independently) verified at each stage of the supply chain, from the
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[source/recycler] to the final product. In addition, social, environmental, and chemical criteria
related to processing are required.

e The purchase of Global Recycled Standard (GRS) certified products demonstrates demand for
recycled content and best processing practices in the supply chain.

RCS:

e The Recycled Claim Standard (RCS) verifies (the percentage of) recycled [content/material] and
tracks it from the [source/recycler] to the final product.

e Products certified to the Recycled Claim Standard (RCS) contain recycled [content/material]
that has been (independently) verified at each stage of the supply chain, from the
[source/recycler] to the final product.

e The purchase of Recycled Claim Standard (RCS) certified products demonstrates demand for
recycled [content/materials].

¢ Products certified to the Recycled Claim Standard 100 (RCS 100) contain at least 95% certified
recycled [content/material].

e Products certified to the Recycled Claim Standard Blended (RCS Blended) contain between 5-
94% certified recycled [content/material].

e The Organic Content Standard (OCS) verifies (the percentage of) organically grown
[content/material] and tracks it from source to final product.

e Products certified to the Organic Content Standard (OCS) contain organically grown
[content/material] that has been (independently) verified at each stage of the supply chain,
from source to final product.

e The purchase of Organic Content Standard (OCS) certified products demonstrates demand for
organic agriculture.

e Products certified to the Organic Content Standard 100 (OCS 100) contain at least 95% certified
organically grown [content/material].

e Products certified to the Organic Content Standard Blended (OCS Blended) products contain
between 5-94% certified organically grown [content/material].

The below statement may be included as an addition to any of the above statements related to the
OcCs:

¢ Organic cotton is produced and certified to organic agricultural standards, which require

practices to sustain ecosystems.

e The Responsible Down Standard (RDS) (independently) certifies down and feathers against
animal welfare requirements and tracks it from farm to final product.

e Products certified to the Responsible Down Standard (RDS) contain down or feathers from
farms certified to animal welfare requirements.

e The Responsible Down Standard (RDS) describes and (independently) certifies animal welfare
practices in down and feather production and tracks the certified [down and
feathers/material(s)] from farm to final product.

PREPARED APPROVED
QUALITY ASSURANCE RESPONSIBLE QUALITY ASSURANCE MANAGER

ELECTRONIC COPY. PRINTED COPY IS INVALID COPY




V0T 7 . . Doc. Nr GP 11
etk O Use of Logo, Licensees, Mark of Conformity rev. Date 30.02.2026
— Private Label, EU, NOP Rev. Nr 29
S Page 41/67

RAF:

The Responsible Down Standard (RDS) requires animal welfare practices to be in place at duck
and goose farms in the down and feather supply chain.

The purchase of Responsible Down Standard (RDS) certified products demonstrates demand
for (better) animal welfare practices in the down and feather supply chain.

The [Responsible Wool Standard (RWS)/Responsible Mohair Standard (RMS)/Responsible
Alpaca Standard (RAS)] verifies [wool/mohair/alpaca fiber] animal welfare and land
management requirements and tracks it from farm to final product.

Products certified to the [Responsible Wool Standard (RWS)/Responsible Mohair Standard
(RMS)/Responsible Alpaca Standard (RAS)] contain [wool/mohair/alpaca fiber] from farms
(independently) certified to animal welfare and land management requirements.

The [Responsible Wool Standard (RWS)/Responsible Mohair Standard (RMS)/Responsible
Alpaca Standard (RAS)] describes and (independently) certifies animal welfare and land
management practices in [wool/mohair/alpaca fiber] production and tracks the certified
material from farm to final product.

The [Responsible Wool Standard (RWS)/Responsible Mohair Standard (RMS)/Responsible
Alpaca Standard (RAS)] requires animal welfare and (responsible) land management practices
to be in place at the [sheep/goat/alpaca] farm.

The purchase of [Responsible Wool Standard (RWS)/Responsible Mohair Standard
(RMS)/Responsible Alpaca Standard (RAS)] certified products demonstrate demand for
(better) animal welfare practices and (responsible) land management in the
[wool/mohair/alpaca fiber] supply chain.

5.2.3.2.2 Textile Exchange Logo Use Specifications o osms oz vee spectications. secon sz

ramosssseeseciaion . E1KQO ' distributes Standards logos to his clients that have been certified in Textile

Exchange scope/scopes. For assured claims, ETKO clients or their direct suppliers should contact ETKO

for copies of the relevant Standard logo. The Standard logo shall be from the original design files

received from Textile Exchange. The below formats are used:

EPS: Best for printing and high-resolution production.

PNG: Good for use on-screen, websites, presentations, Word documents, and other low-
resolution applications.

JPG: Same uses as a PNG, but of a lower quality and faster loading time.

The Textile Exchange copyright symbol shall appear on all usage of a Standard logo, with the exception

of product-related claims which may use the non-copyrighted logos distributed by certification bodies:

The Standard logo and all wording therein shall be of a size large enough to be clear and legible.

The OCS and RCS logos shall not be less than 10 mm or 0.39 inches in diameter.
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« The GRS logo shall not be less than 15 mm or 0.59 inches in diameter. (Note: Diagram below
is not shown to scale)

Global Recycled
% Standard

Adequate space of approximately 20% of the width of the mark shall be left around the logo. The logo
shall not overlap with any other logos or text.

Global Recycled
w_Stand ard

Fonts for text claims accompanying the logo shall be clear and legible, and set to an appropriate size
for the place that it is printed (e.g. labels, hangtags). The Standard logo shall be kept at a reasonable
distance from any other logo, image, statement, or claim that does not refer to the Standard.
See examples:

Allowed Not Allowed (quality claim is not associated with RWS

RWS Certified Wool RWS Certified
ABC 12345678 First-Class Quality Weol

Standard logo stencils for the RAF standards (RWS, RMS, and RAS) may be used on bags or bales used
to carry certified raw material only (e.g. wool bales, bags of down). The operator needs to contact
ETKO to obtain the associated standard logo stencil files.

The URL for the relevant Standard shall be embedded in the image of all digital instances of the
Standard logo(s). An organization may embed a link to a page with content related to the relevant
Standard as long as the URL for the relevant Standard appears on that page.

5.2.3.2.2.1 Placement of Allowed LangUAZE rc.o:v:osunrsvopo veespeccatons section sa
The Standard logo shall be kept at a reasonable distance from other product or content claims that do

not refer to the Standard.
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Where logo use is permitted, the allowed language shall appear near the relevant Standard logo.
Recommended placement of the allowed language is directly below or to the side of the logo. In some
instances of product-related claims, the allowed language may be permitted to appear in a different
location from the logo. (see B4.3 in TE-301-V1.0 Standards Claims Policy)

Examples of Placement of Allowed Language:

(¢} The outer shell of this raincoat contains
{ o 5 o= Wa are cersfied to the
’ Y O} 85% RCS ceriified recycied polyester GRS, whith csrties
A B LT Ceited by ABC Cert 12345678 recycled matesial from G'Obgtlaﬁeéyct"ed
/% b’b the source 1o fina! | naar
stat procuct

In the above examples: A. is a product-related claim, B. is a product-related claim, and C. is a claim by

100 RWS Weal
ABC Cert 12345673

certified organizations.

5.2.3.2.2.2 Approved Colors rexumv:osmisosouse specstions- secians

All Textile Exchange Standard logos are in color, black, white, and grayscale versions for different
applications.

5 . 2 . 3 . 2 . 2 . 2 . 1 CO I or LOgOS TE-302-V1.0-Standards-Logo-Use-Specifications- Section B.1

ocCs

Color Pantone CMYK RGB Hex

Green 2418 C 86,16,100,3 10,142,57 OA8E39

Warm Gray 4287 C 0,10,0,85 72,68,68 474545

White n/a 0,0,0,0 255,255,255 FFFFFF
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Color Pantone CMYK RGB Hex

Teal 2231C 100,0,31,23 0,130,148 008294

Warm Gray 4287 C 0,10,0,85 72,68,68 4A4545

White n/a 0,0,0,0 255,255,255 FFFFFF
GRS

Global Recycled

% Standard

Color Pantone CMYK RGB Hex

Teal 2231 C 100,0,31,23 0,130,148 008294

Light Teal 630C 57,0,15,0 110,194,216 6EC2D8

Black Black 6 C 0,0,0,100 3,4,5 030304

RMS & RWS & RAS
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Color Pantone CMYK RGB Hex
. Dark Blue 3581 C 100,89,22,8 37,52,115 253473
White n/a 0,0,0,0 255,255,255 FFFFF

NOTE: The color versions of the circular Standards logos (OCS 100, OCS Blended, RCS 100, RCS Blended,
RDS, RWS, RMS, and RAS) do not have transparent backgrounds.

5 . 2 . 3 . 2 . z . 2 . 2 W h ite LOgOS TE-302-V1.0-Standards-Logo-Use-Specifications- Section B.2

é Global Recycled

w_Standard
Standard | Color Pantone CMYK RGB Hex
Al White n/a 0,0,0,0 255,255,255 FFFFFF

NOTE: The white versions of the circular Standards logos (OCS 100, OCS Blended, RCS 100, RCS
Blended, RDS, RWS, RMS, and RAS) have transparent backgrounds.

5.2.3.2.2.2.3 Black LOZOS +c02v1osands ogo-vse speccations-sectons

GANIC, CCLED >
ﬁ\ Sy < & 'Q“ ©
Global Recycled S 5 =
k)
Standard >, & D W
\r ,G’M s\'a(\b Q sta“élb
Standard | Color Pantone CMYK RGB Hex
All Black Black 6 C 0,0,0,100 3,4,5 030304

NOTE: The black versions of the circular Standards logos (OCS 100, OCS Blended, RCS 100, RCS Blended,
RDS, RWS, RMS, and RAS) do not have transparent backgrounds.

5.2.3.2.2.2.4 Grayscale LOBOS roxviosnisosortse specications-secion 8.0

ﬁz \
( Global Recycled

| w Standard
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Standard Color Pantone | CMYK RGB Hex

GRS, OCS 100, OCS Blended, RCS 100, RCS Dark Gray |446C  |0,0,0,85 |65,65,67 424143
Blended

RMS, RWS, and RAS Mid Gray |4278C |0,0,0,60 |127,130,133 | 7F8285

5.2.3.2.2.3 Logo Application roviosumms osouse specicatons. seconc
The appropriate logo color shall be used for the background it is applied to.

»  Whenever possible, the color version of the relevant Standard logo should be used.

«  When applying over a darker background, the white version of the relevant Standard logo
should be used. The white Standard logo is reversed out (transparent) to increase contrast
with the background behind it.

«  When color printing is not available, the grayscale version of the relevant Standard logo should
be used.

»  When only black and white or single-color printing is available, the black version of the relevant
Standard logo should be used.

Standards logos shall be applied to backgrounds with sufficient contrast for optimal visibility. Any color
background may be used, provided there is sufficient contrast.

Special precautions should be taken when applying the CCS and GRS logo as they may blend into the
background more easily.

Standards logos shall not be modified in any manner (i.e. change approved colors, add transparency
to the inside of non-white logos, skew or distort the logo).

When applying a Standard logo as a stencil, slight modification and transparency is permitted with all
white logos, or all black logos.
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5.2.3.3 COSMOS Labelling

The labelling rules applicable to finished products specified in this section do not apply to bulkware.

5.2.3.3.1 General Rules
Labelling and communication must be clear and must not mislead consumers.
If any reference to organic or natural products or ingredients or raw materials are made in advertising
or supporting literature, they must comply with the appropriate rules in 10.2, 10.3, 10.4 and 10.5 of
the COSMOS standard.
If the company name or product range includes the word organic, the use of that name or branding in
conjunction with certified products must not be such that it might mislead the consumer.
The labeling for COSMOS should be made in accordance with both COSMOS Standards and EU
regulation 1223/2009 on cosmetic products, other statutory national or international requirements
for cosmetic products, or other relevant national rules or guidelines. Where there is a conflict, the
requirements in COSMOS Labelling Guide should be applied as far as possible.
Because the COSMOS term and COSMOS signatures are registered trademarks (®) of the COSMOS-
standard AISBL, they are allowed to be used provided that compliance with the COSMOS-standard and
this Labelling Guide.
The COSMOS terms, signatures or names can be used in literature, advertising, publicity or websites,
etc:

e If the signature is used, only in the way described in 10.2, 10.3, 10.4 and 10.5

e Only in conjunction with the products or raw materials that are certified, and

e Only n a way that does not mislead the consumer, for example where it might mistakenly be

associated with non-certified products

Note — the danger of such a mistake arises in particular, if the name is used in documents that are
connected with the marketing of any non-certified products, without a clear statement explaining the
situation.
The use of pseudo-organic logos and seals, that might mislead or confuse consumers, must not be used
in conjunction with COSMOS certified products or approved raw materials.
Product labels must identify ETKO when this is not clear elsewhere on the product.
In cases where the size of a label restricts the labeling of a product, the implementation of these
requirements may be flexed, whilst maintaining the general principles and minimizing the deviation
from COSMOS Labelling Guide. As a minimum, the nature of the certification (COSMOS
ORGANIC/NATURAL/etc) and the identity of ETKO are included, in addition to the other requirements
in section 10 of the COSMOS standard.
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In case the country has national laws for labelling which must also be complied with in addition to the
requirements of the COSMOS standard and where there is a conflict, the requirements in the COSMOQOS
Labelling Guide should be applied as far as possible.

5.2.3.3.1.1 Labeling Approval Process
The steps to achieving approval of product labeling within the certification process are:

e Approval of the product specification by ETKO;

e Submission and approval of the proposed product labeling; Note: it is possible to submit
generic label designs for ranges of single-ingredient products if the basic design is the same for
all products.

* Where the product specification cannot be approved first, the labeling is only given provisional
approval;

e Printing of labeling must only be carried out after ETKO has given full approval of the labeling
(an exception may be made in urgent cases, but this will be at the client’s risk, and in any event,
such labels must not be placed on the market before the certification process is completed);

e If any subsequent changes need to be made to the product or its labeling, details of these
should be sent to ETKO. (In such cases the certificate may need to be updated.) Note: In case
the changing of the specification results in a change of the organic percentage or of the
ingredients list, the operator should amend the ingredients section of the labelling and submit
the changed label to ETKO for the approval.

e Prior to product launch, the required evaluations and review for the specified product should
have been done, the product must be included on the COSMOS-standard certificate and the
labeling must have been approved. If labels are printed without approval and are found to be
non-compliant, those products are withdrawn.

5.2.3.3.1.2 Product Names, Descriptions, and Information
The COSMOS terms and signatures are only allowed to be used on other literature such as company
stationery or websites under the following conditions:

e in conjunction with the company name or brand only if all the products are certified (for
example, ‘we are COSMOS ORGANIC certified’ may be stated only if the whole of the
company’s range is certified as COSMOS ORGANIC) or it is otherwise clear that certification
applies only to specific and/or specified products;

e otherwise, only in conjunction with products that are certified; and

e always only in ways that do not mislead the consumer.

Labeling should clearly and accurately describe the product. The sales description and product name
should accurately describe the product in such a way as to not mislead the consumer.

The wording ‘COSMOS ORGANIC certified’ is allowed to be used on the packaging of a product if the
product with COSMOS ORGANIC certification that is less than 95% organic.

Examples:

e "organic shampoo" is not allowed (reserved only for products with 95+% organic).

e "certified COSMOS ORGANIC shampoo", "shampoo COSMOS ORGANIC certified”, "organic
certified shampoo", "certified organic shampoo", "shampoo certified organic" and "shampoo
organic certified” are allowed.
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If the company name or product range includes the word organic, the use of the name or branding in
conjunction with certified products should not be such that it might mislead the consumer. For
example, all the products in a range are allowed to be called ‘organic foot care range’ provided that all
the products are COSMOS ORGANIC certified. Alternatively, if some of the products are not COSMOS
ORGANIC certified (for example, some products may have COSMOS NATURAL certification), it should
be clear on those products that they do not have organic certification, and/or contain no organic
ingredients. It should be stated clearly if some products in the range have no certification at all.

The use of pseudo-organic logos and seals, that might mislead or confuse consumers, are not allowed
to be used in conjunction with COSMOS certified products or approved ingredients.

5.2.3.3.2 For Products Under Organic Certification
The COSMOS ORGANIC signature is only allowed to be used with products that are certified under the
"cosmetic products under organic certification" level of the COSMOS Standard.

Products under organic certification:
must indicate on the label the percentage of organic origin ingredients:

a) by weight of the total product, as:
- X% organic of total’ or
- x% organic’ or
- ‘x% certified organic’
Or
b) by weight of the total product without water and minerals (as defined in 6.2.1 and 6.2.2) or
without water and salt, as:
- ‘y% organic of total, minus water and minerals’,
- ‘y% certified organic minus water and minerals’, or
- ‘y% organic of total, minus water and salt’,
- ‘y% certified organic minus water and salt’.
Or
by using both of a) and b) indications above

If there are two qualities, organic raw material as single ingredient and non-organic raw material in
extracts mixture in the formula, with a minimum proportion of 95% of organic quality, then this
wording can be used on labels:
- ‘made using organic and non-organic ingredients/sources’ for CPAI, and
‘from organic and non-organic agriculture’ for PPAI
or similar expressions

Must indicate the percentage of natural origin ingredients by weight of the total product, as:
- 'x% natural origin of total’ or
- 'x% natural origin’ or
- 'x% certified natural origin’.
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Must indicate organic ingredients and those made from organic raw materials in the INCI list by one of
the following wording options:

- ‘“from organic agriculture’ for physically processed agro-ingredients and ‘made using organic
ingredients’ for chemically processed agro-ingredients or similar expressions using the same
text as used for the INCI list, or

- ‘organic’ for organic physically processed agro-ingredients and ‘organic origin’ for organic
chemically processed agro-ingredients

The percentages of natural origin ingredients and organic origin ingredients must be indicated on the
label with a precision of maximum two decimals. It is possible to round down to the last unit. However,
it is forbidden to round up to the next unit.
The product must not be called ‘organic’, for example, ‘organic shampoo’, unless it is at least 95%
organic, measured as a percentage of the total product.
For products that are 100% organic or 100% natural origin, the indication of the percentage natural
origin is not obligatory.
In case of conflict with national laws, products can indicate the percentage of organic origin ingredients
by weight of the total product, as ‘x% certified ingredients of total’.
The operator should use the COSMOS ORGANIC signature unified with a plain ETKO Logo which is in
compliance with COSMOS Labeling Guide indicated below. In case another signature is used, it should
be in compliance with COSMOS Labeling Guide. ETKO should be mentioned elsewhere on the label if
ETKO logo does not appear in combination with the COSMOS ORGANIC signature.
It is recommended that the signature and ETKO logo appear on the front of the pack in a clear and
prominent position.
In cases of certification by more than one COSMOS-authorised Certification Body, the COSMOS
signature can only be displayed in combination with one Certification Body logo.
If brands hold membership with an association that is a member of the COSMOS-standard AISBL, either
the COSMOS signature can be displayed in combination with the association logo and ETKO logo, or
only the association logo if ETKO is mentioned elsewhere on the label.
The seal or logo of an association, standards organization, or ETKO may include additional references
such as BIO or ORGANIC (and similar expressions in other languages) in exceptional circumstances
(such as those terms being an inherent pre-existing part of the seal or logo), if not misleading and if
approved by the COSMOS-standard board of directors.

kO

COSMOS

ORGANIC
In case the term “organic” is in conflict with relevant national law, it is permitted to use the COSMOQOS
CERTIFIED signature with the requirement mentioned in COSMOS Labelling Guide.
If the same product is sold in different countries, dedicated labels should be created with the usual
requirements.

€tkO

COSMOS

CERTIFIED
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If a COSMOS ORGANIC product is part of a COSMOS NATURAL range it is allowed to apply the COSMOS
NATURAL signature with the COSMOS NATURAL labelling requirements. The simultaneous presence of
both the COSMOS ORGANIC and the COSMOS NATURAL signatures on a product is not allowed.

For gift boxes and sets of products that include certified COSMOS ORGANIC and COSMOS NATURAL
products, the simultaneous presence of both the COSMOS ORGANIC and the COSMOS NATURAL
signatures on the box is allowed.

5.2.3.3.3 For Products Under Natural Certification
The COSMOS NATURAL signature is only allowed to be used with products that are certified under the
"cosmetic products under natural certification" level of the COSMOS Standard.

Products under natural certification:
Must indicate the percentage of natural origin ingredients by weight of the total product on the label,
as:

- X% natural origin of total or

- X% certified natural origin or

‘x% natural origin.

If there are regulatory concerns, the percentage of natural origin products without water and minerals
or without water and salt can be applied instead.

Products under natural certification can indicate organic ingredients and those made from organic raw
materials in the INCI list by one of the following wording options:

- ‘“from organic agriculture’ for physically processed agro-ingredients and ‘made using organic
ingredients’ for chemically processed agro-ingredients or similar expressions using the same
text as used for the INCI list, or

- ‘organic’ for organic physically processed agro-ingredients and ‘organic origin’ for organic
chemically processed agro-ingredients

If there are two qualities, organic raw material as single ingredient and non-organic raw material in
extracts mixture in the formula, with a minimum proportion of 95% of organic quality, then this
wording can be used on labels:

- ‘made using organic and non-organic ingredients/sources’ for CPAI, and
‘from organic and non-organic agriculture’ for PPAI
or similar expressions

Can indicate the percentage of organic origin ingredients by weight of the total product, as:
- ‘x% organic of total’ or
‘X% organic’ or
- x% certified organic’.

Can indicate the percentage of organic origin ingredients by weight of the total product without water
and minerals (as defined in 6.2.1 and 6.2.2), or without water and salt, as:

‘v% organic of total, minus water and minerals’ or
‘v% certified organic minus water and minerals’ or
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‘v% organic of total, minus water and salt’,
‘v% certified organic minus water and salt’

The percentages of natural origin ingredients and organic origin ingredients must be indicated on the
label with a precision of maximum two decimals. It is possible to round down to the last unit. However,
it is forbidden to round up to the next unit.

Organic claims on the front of the packaging are limited to the organic content of the total product
and the organic ingredient(s) concerned, and must:
e appear in text that is no more prominent than the smallest text on the front of the packaging
e appear in conjunction with the COSMOS NATURAL signature (which must therefore also be on
the front and in accordance with the first bullet of the paragraph above), and
e the organic ingredients concerned are also identified in the INCI list (in accordance with the
third bullet of the paragraph above)
For products that are 100% natural origin, the indication of the percentage natural origin is not
obligatory.

The operator should use the COSMOS NATURAL signature unified with a plain ETKO Logo which is in
compliance with COSMOS Labeling Guide indicated below. In case another signature is used, it should
be in compliance with COSMOS Labeling Guide. ETKO should be mentioned elsewhere on the label if
ETKO logo does not appear in combination with the COSMOS NATURAL signature.

The associated logo or seal should not include the word ‘organic’ or its derivatives, such as ‘eco’, ‘bio’.
It is recommended that the signature and ETKO logo appear on the front of the pack in a clear and
prominent position.

etkO
COSMOS
NATURAL

Ill

In case the term “natural” is in conflict with relevant national law, it is permitted to use the COSMOS
CERTIFIED signature with the requirement mentioned in COSMOS Labelling Guide.

If the same product is sold in different countries, dedicated labels should be created with the usual
requirements.

In cases of certification by more than one COSMOS-authorised Certification Body, the COSMOS
signature can only be displayed in combination with one Certification Body logo.

If brands hold membership with an association that is a member of the COSMOS-standard AISBL,
either the COSMOS signature can be displayed in combination with the association logo and ETKO
logo, or only the association logo if ETKO is mentioned elsewhere on the label.

The seal or logo of an association, standards organization or ETKO may include additional references
such as NAT, NATURAL (and similar expressions in other languages) in exceptional circumstances
(such as the need to distinguish from a seal or logo that is explicitly organic or bio for the use on
COSMOS NATURAL products), if not misleading and if approved by the COSMOS-standard board of
directors.
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€tkO

COSMOS

CERTIFIED
5.2.3.3.4 For raw materials with organic content
The COSMOS CERTIFIED signature is only allowed to be used with cosmetic raw materials with organic
content that are certified under the "COSMOS certified rea materials" level of the COSMOS Standard.
Raw materials under organic certification must indicate clearly on the label and/or appropriate
documents, the percentage of organic content of the raw material by weight of the total raw material,
as ‘x% organic content’.
The operator should use the COSMOS CERTIFIED signature unified with a plain ETKO Logo which is in
compliance with COSMOS Labeling Guide indicated below. In case another signature is used, it should
be in compliance with COSMOS Labeling Guide. ETKO should be mentioned elsewhere on the label if
ETKO logo does not appear in combination with the COSMOS CERTIFIED signature.
It is recommended that the signature and associated logo appear on the front of the pack in a clear
and prominent position.
In case the raw material is certified as a cosmetic product, it may display the COSMOS ORGANIC or
COSMOS NATURAL signature (as appropriate), instead of COSMOS CERTIFIED.

€tkO

cosMos

CERTIFIED
Examples of operator responsibilities for the use of COSMOS CERTIFIED label

There can be three entities to consider:

a. the manufacturer of the COSMOS CERTIFIED ingredient
b. the intermediate distributor of the ingredient
c. the cosmetic manufacturer who wishes to use the ingredient in a COSMOS formula

Example 1 The distributor repacks the ingredient, therefore the ingredient is no longer COSMOS
CERTIFIED. The cosmetic manufacturer must ask the distributor to apply for the COSMOS certification
of the ingredient.

Example 2 The intermediate distributor puts its own label on the ingredient: no repacking, but the
ingredient manufacturer’s label is removed. Therefore, the ingredient is no longer COSMOS CERTIFIED.
The cosmetic manufacturer must ask the distributor to apply for the

COSMOS certification of the ingredient.

Example 3 The intermediate distributor puts its own label on the ingredient: no repacking and the
ingredient manufacturer’s label is kept. Therefore, the ingredient is still COSMOS CERTIFIED. The
cosmetic manufacturer can be allowed to use this ingredient without requiring the intermediate
distributor to certify the inredients.
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In any case, the distributor cannot include the COSMOS CERTIFIED signature on its own label
unless it is in contract with a Certification Body and applies to have the ingredient listed on the
COSMOS raw materials database under its own name.

5.2.3.3.5 For raw materials with no organic content

The COSMOS APPROVED signature is not obligatory, but in case it is used, it should only be used with
cosmetic raw materials with no organic content that is approved for use in products certified to the
COSMOS Standard.

The operator should use the COSMOS APPROVED signature unified with a plain ETKO Logo which is in
compliance with COSMOS Labeling Guide indicated below. In case another signature is used, it should
be in compliance with COSMOS Labeling Guide. ETKO may mentioned elsewhere on the label if ETKO
logo does not appear in combination with the COSMOS APPROVED signature.

Raw materials with no organic content that are approved must make no reference on the label or on
relevant documents to the term certified or to organic.

The associated logo or seal is not allowed to include the word ‘organic’ or its derivatives, such as ‘eco’,
‘bio’.

If used, it is recommended that the signature and associated logo appear on the front of the pack in a
clear and prominent position.

Raw materials with no organic content should be approved as acceptable for use according to the
COSMOS Standard. This approval requires the provision of all necessary information to ETKO but it is
not a full inspection and certification. Therefore, the labeling of such raw material does not need to
state or indicate that the raw material is certified according to the COSMOS Standard and does not
need to include the COSMOS ORGANIC, COSMOS NATURAL or COSMOS CERTIFIED signatures.

etO
Cosmos
APPROVED

5.2.3.4 FSC Conditions for The Use of FSC Trademarks
5.2.3.4.1 General requirements

5.2.3.4.1.1 Ground rules for using the FSC trademarks
The Forest Stewardship Council AC (FSC) owns the following registered trademarks:
(a) the name ‘Forest Stewardship Council’
(b) the initials ‘FSC’
(c) the FSC logo
@

FSC

(d) the ‘Forests For All Forever’ — full mark
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FSC FORESTS FOR ALL

(e) the ‘Forests For All Forever’ — logo with text mark

FORESTS
FOR ALL
FSC

Only if the organization has a valid FSC trademark licence agreement and hold a valid certificate, they
may use these FSC trademarks.

The FSC trademark licence code assigned by FSC to the organization once per product or promotional
material accompanies any use of the FSC trademarks.

The FSC logo and the ‘Forests For All Forever’ marks include the trademark symbol ® in the upper right
corner when used on products or materials to be distributed in a country where the relevant trademark
is registered. The symbol ® also is added to ‘FSC’ and ‘Forest Stewardship Council’ at the first or most
prominent use in any text; one use per material is sufficient (e.g. website or brochure).

The organization either have an approved trademark use management system in place or submit all
intended uses of FSC trademarks to ETKO for approval.

The products are labelled with the FSC on-product label or promoted as FSC certified if they are
included in the organization’s certificate scope and meet the eligibility requirements for labelling, as
stipulated by the respective FSC standard.

Holders of group, multi-site, or project certificates refers to “5.2.3.4.6 Additional trademark rules for
group, multi-site, and project certificate holders” section of this procedure for additional
requirements for the use of the FSC trademarks.

5.2.3.4.1.2 Restrictions on using FSC trademarks

The FSC trademarks are not used:

a) in a way that could cause confusion, misinterpretation, or loss of credibility to the FSC certification
scheme;

b) in a way that implies that FSC endorses, participates in, or is responsible for activities performed by
the organization, outside the scope of certification;

c) to promote product quality aspects not covered by FSC certification;

d) in product brand or company names, such as ‘FSC Golden Timber’ or website domain names;

The name ‘Forest Stewardship Council’ is not replaced with a translation. A translation may be included
in brackets after the name: Forest Stewardship Council® (translation)

5.2.3.4.2 Using the FSC labels on products
5.2.3.4.2.1 Selecting the FSC label

Organization selects the correct FSC label on the basis of the FSC claim to make an on-product claim.
A text reference to FSC certification on a product may only be made in addition to an on-product label.
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The labels corresponding to the claims categories are:

FSC claims

FSC 100% FSC Mix FSC Recycled

VA

e FSC FS

www i cey wdec og www a0

100% MiX RECYCLED

From wel- Supporting Made from
managed forests rosponsibie forestry recycied materinl

FSC*® C000000 FSC* C000000 FSC* C000000

FSC claims specific to small and community producers (FSC Recycled not applicable)

FSC 100% FSC Mix

FSC FSC

www it eey WWw tsC 0rg
100% MIX

F£r0m wat-managed

forwata of wrall o From smai or
commurty producens community producers

FSC* C000000 FSC* C000000

The FSC on-product label elements are:

Moebius loop
FSC logo*
FSC
wawfes ceg FSC website address
TEXT —— Label litle*
Product type™! (Product type) Text Label text

Text Text

FSC*" C000000 FSC trademark licence code®

* Compulsory element
*) Compulsory in certain circumstances (see clauses 3.6 and 3.7).

Only the FSC label artwork provided by the trademark portal, or otherwise issued and approved by
ETKO or FSC, are allowed to be used. Access to the trademark portal is arranged by ETKO.
Organizations are responsible for compliance with national labelling requirements and consumer
protection laws in those countries in which FSC-certified products are promoted, distributed, and sold.
The product type is specified unless all the materials of the product and its packaging/content are FSC
certified (see clause 4.1 of “Requirements for use of the FSC trademarks by certificate holders
Standard”). Certified material may be specified either by using product type within the label, or by
additional text next to it.

Product type is always specified:

a) on printed publications and on stationery made of paper

b) on products containing neutral materials that cannot be distinguished from FSC certified ingredients
(e.g. wood fibre used with uncertified neutral materials such as cotton fibre in paper specified as
“wood” instead of “paper”).
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Specific product names are not used as product types. A list of product types (e.g. ‘paper’, ‘wood’) is
provided in the trademark portal. These are intended as broad categories. The list is not exhaustive
and organization contacts FSC via ETKO with any request for a new product type (e.g. a non-timber
forest product) to be added.

The use of the Moebius loop is optional for FSC Mix and FSC Recycled labels.

The Moebius loop is not used without a percentage figure. The figure reflects the sum of post- and
pre-consumer reclaimed material content, which can be substantiated through FSC chain of custody
controls.

5.2.3.4.2.2 Labelling requirements

The label is used only where all forest-based parts of the product are covered by FSC certification.
Packaging made of forest-based materials is considered a separate element. Therefore, the label may
refer to the packaging, the product inside, or both, depending on which elements are certified.

When a product is FSC labelled, marks of other forest certification schemes are not used on the same
product. In catalogues, books, and similar FSC-labelled publications, other forest certification scheme
marks may be used for promoting other products or for educational purposes.

The FSC logo with the licence code alone may be applied directly to the product (e.g. heat branded)
only if an on-product label is used on the packaging, on a hang-tag, or similar.

Additional FSC logos or reference to FSC may be used only when the on-product label is visible to the
consumer (i.e. the label is accessible without damaging the sales packaging). For example, if the on-
product label is inside the sales packaging, no additional logos, marks, or references to FSC are applied
on the outer surface of the packaging.

FSC trademarks may be used to identify FSC-certified materials in the chain of custody before the
products are finished. It is not necessary to submit such segregation marks for approval. All segregation
marks are removed before the products go to the final point of sale, or are delivered to uncertified
organizations.

If an organization wishes to label semi-finished products, the FSC label is only applied in such a way
that it can be removed before or during further processing.

If two FSC-certified organizations enter into an agreement whereby the supplier labels products with
the buyer’s FSC trademark licence code, the following conditions are met:

a) Products to be labelled are included in the certificate scope of both organizations.

b) Both parties inform their certification bodies in writing about the agreement. This information
includes the definition of the certification body or the certificate holder with an approved trademark
use management system that is responsible for approval of on-product labels.

c) The supplier is responsible for ensuring that the buyer’s code is used only on eligible products that
are supplied to that buyer.

d) If contractors are being used by the supplier, the supplier is responsible for ensuring that contractors
only use it for eligible products supplied to the buyer.

e) Both organizations keep the agreement easily available for auditing by certification bodies.
Certificate holders may use the controlled wood statements presented in “5.2.3.4.7 How to describe
FSC, products with FSC claims, and how to describe controlled wood” section of this procedure to
explain the meaning of controlled wood when describing the materials of a MIX labelled product. On
product, these statements are only used in addition to the FSC MIX label and in addition to a
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description of the MIX label such as those in “5.2.3.4.7 How to describe FSC, products with FSC claims,
and how to describe controlled wood” section of this procedure.

5.2.3.4.3 Promoting FSC-certified products and FSC certification

5.2.3.4.3.1 Promotional elements

Organizations may promote FSC-certified products and their status as an FSC certificate holder with
FSC trademarks.

When promoting with FSC logo, the elements are:

FSC logo*
www.fsc.org FSC website address
FSC* C000000 FSC license code”

Tho mark of
rasponsible forastry

Promotional statemant

* Compulsory element

When promoting with ‘Forests For All Forever’ marks, the elements are:

Forests For All
Forovor mark®

By buying this (product)

you help take care of the ft';"';f,;g‘;l‘.“'
world's forests 25 4
ESC* C000000 « www.fsc.org FSC license code®

FSC website
address

* Compulsory element

The elements may also be presented separately, for example on different parts of a web page. One
use of an element (e.g. license code) per material is sufficient.

When referring to FSC certification without using FSC logo or ‘Forests For All Forever’ marks, the license
code is included at least once per material.

Organizations are responsible for their own compliance with national consumer protection laws in
those countries in which products are promoted and promotional materials distributed.

5.2.3.4.3.2 Promotional use requirements

It is sufficient to present the promotional elements only once in catalogues, brochures, websites, etc.
If they list both FSC-certified and uncertified products, a text such as “Look for our FSC®-certified
products” are used next to the promotional elements and the FSC-certified products are clearly
identified. If some or all of the products are available as FSC certified on request only, this would be
clearly stated.

If the FSC trademarks are used for promotion on invoice templates, delivery notes, and similar
documents that may be used for FSC and non-FSC products, the following or similar statement is
included: “Only the products that are identified as such on this document are FSC® certified.”

PREPARED APPROVED
QUALITY ASSURANCE RESPONSIBLE QUALITY ASSURANCE MANAGER

ELECTRONIC COPY. PRINTED COPY IS INVALID COPY




V0T 7 . . Doc. Nr GP 11
etk O Use of Logo, Licensees, Mark of Conformity rev. Date 30.02.2026
— Private Label, EU, NOP Rev. Nr 29

_ Page 59/67

The FSC logo with the license code may be used on promotional items not for sale, such as mugs, pens,
T-shirts, caps, banners, and company vehicles.

If promotional items are made wholly or partly of wood (e.g. pencils or memory sticks), they must meet
the applicable labelling requirements, but do not need to carry an on-product label.

When FSC trademarks are used for promotion at trade fairs, the organization:

a) clearly marks which products are FSC certified, or

b) adds a visible disclaimer stating “Ask for our FSC®-certified products” or similar if no FSC-certified
products are displayed.

Text used to describe the FSC certification of the organization does not require a disclaimer.

Organization takes full responsibility for the use of the FSC trademarks by investment companies and
others making financial claims based on their FSC-certified operations.

Any such claims are accompanied by a disclaimer: “FSC® is not responsible for and does not endorse
any financial claims on returns on investments.”

To promote sales or sourcing of controlled material or FSC controlled wood, certificate holders may
only use the statements presented in “5.2.3.4.7 How to describe FSC, products with FSC claims, and
how to describe controlled wood” section of this procedure

5.2.3.4.3.3 Restrictions on promotional use

The FSC trademarks is not used in a way that implies equivalence to other forest certification schemes
(e.g. FSC/xxx certification).

When used on the same promotional material as marks of other certification schemes, the FSC
trademarks are not used in a way which disadvantages FSC in terms of size or placement.

The FSC logo or ‘Forests For All Forever’ marks are not used on business cards for promotion. A text
reference to the organization’s FSC certification, with licence code, is allowed, for example “We are
FSC® certified (FSC® CH###)” or “We sell FSC®-certified products (FSC® Chit#)”.

FSC-certified products is not promoted with the certification body logo alone.

The FSC logo or the ‘Forests For All Forever’ marks are not used to promote controlled material or
controlled wood.

5.2.3.4.4 Graphic rules for labelling and promotion

5.2.3.4.4.1 FSC on-product labels and FSC logo
FSC on-product labels and FSC logo are used in following colour variations:
Green Green Black-and-white Black-and-white
negative positive negative positive
: «© ( : [ ‘ : ®
FSC FSC FSC
wawlic erg www b 0 www 150 009
100% 100% 100%
From wel- From well From well-
managed forests managed foragts managed forests
FSC* C000000 FSC* CO00000 FSC* C000000
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The green colour for reproduction is Pantone™ 626C (or its closest approximation such as R 40 G 92 B
77 /C80M 18 Y 56 K 54).

If standard colours are not available for the print area, an available colour providing legible contrast
on asolid background may be used instead. The label may be produced in positive or negative versions,
or as transparent.

FSC labels may be used in portrait or landscape formats.

FSC labels are printed at a size at which all elements are legible. The minimum size for the label are:
a) in portrait format: 9 mm in width

b) in landscape format: 6 mm in height.

Recommended minimum size for label with all elements:

Minimum size for all labels:

o mm
| |
VA N
1 FRC M0 O
PR G _

Where adding the product type or translation requires more space, the portrait label may be increased
in height and the landscape label in width only.

The use of a border around the label is recommended. When a border is not used, the label elements
are not altered or separated.

When it is not technically possible to print labels with multiple lines, such as for very small products
with limited surface for printing (e.g. pens, make-up brushes), a one-line arrangement of label
elements may be used. All elements would be legible with a minimum height of 6mm of the FSC logo.
They can be aligned on the bottom or centred.

& mm

FSC TITLE product type / FSC* COO0D00
The recommended minimum size of the FSClogo is 10 mm, and it would be no less than 6 mm in height.
This also applies when the logo is used as part of a promotional panel layout.

Recommended minimum size: Minimum size for logo:
e
10 mm \Q .
& rmm \Q
F3C |:1-'s.t: .
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There would be enough clear space surrounding the label and logo to ensure that they remain
uncluttered. The minimum space is calculated by using the height of the ‘FSC’ initials of the logo.

5.2.3.4.4.2 ‘Forests For All Forever’ marks
‘Forests For All Forever’ trademarks are used only in following colour variations:
a) Dark and light green 0 [ 0 FORRETS
FSC mipma FSC FOREVER

b) White and light green

c¢) White and dark green

d) White

e) Black g
FSC FOREVER

f) Dark green %‘RH
FSC FOREVER

Please note that the colours only refer to the trademark, not the background colour, which is given
here only to display marks with white elements.
The green colours for reproduction are:

a) Dark green: Pantone™ 626C (or its closest approximation suchasR40G92B77/C80M 18 Y 56 K
54)

b) Light green: Pantone™ 368C (or its closest approximation suchas R 120G 190B32/C65MO0Y 100
K Q).

No other colours are used; the marks are not reproduced if the required colours are not available.
The minimum size for the ‘Forests For All Forever’ full mark is 10 mm in height and 6 mm for the logo
with text mark.

AT e D

| FSC forosns IR —

There would be enough clear space around the marks. The minimum space is calculated by using the
height of the ‘FSC’ initials on the logo.
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/ } / }ron:srs'
FOR ALL

FSC mnar EFSC FOI

The official language versions of the ‘Forests For All Forever’ trademarks provided by FSC are used only
in countries stipulated in the Trademark Registration List available in the trademark portal and
marketing online toolkit. Organization is not create new translations.

Translations of the strapline ‘Forests For All Forever’ approved by FSC may be used in text format
within the messaging or below the mark, while still respecting the exclusion zones.

/ } R . / Sron:srs"
FOR ALL
FSC PR FSC FOREVER

Yraralated syapling ranslaten shapling
5.2.3.4.5 Trademark use management system

5.2.3.4.5.1 General

Instead of submitting all intended uses of FSC trademarks to ETKO for approval, the organization may
implement a trademark use management system with an internal control system. The system, with all
the conditions specified in this section, is approved by ETKO before the organization may start using it.
Prior to the use of an internal control system, the organization demonstrates a good understanding of
the requirements in question by submitting a sufficient number of consecutive correct approval
requests to ETKO for each type of intended use (e.g. organizations controlling both labelling and
promotion shall submit requests for each). It is at the discretion of ETKO to determine when the
organization has demonstrated a good record of submissions.

If an organization demonstrates consistent failure to control its FSC trademark use, ETKO may request
that all trademark use be submitted for approval by ETKO prior to use.

5.2.3.4.5.2 Trademark use management system

The organization implements and maintains a trademark use management system adequate to its size
and complexity, to ensure its continuous conformity with all applicable requirements of this procedure,
including the following:

a) appoint a management representative who has overall responsibility and authority for the
organization’s conformity with all applicable trademark requirements;

b) implement and maintain up-to-date documented procedures covering the trademark control within
the organization;

c) define the personnel responsible for the implementation of each procedure;

d) define the scope of the system to include on-product labelling or promotion, or both;

e) train defined staff on the up-to-date version of the organization’s procedures to ensure their
competence in implementing the trademark use management system;

f) maintain complete and up-to-date records of trademark approvals, which is retained for a minimum
period of five (5) years.
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Prior to each new use of the FSC trademarks, the organization ensures trademark use control by
implementing an internal trademark approval process or by receiving external approval from ETKO.
Organizations’ internal control systems include designated trademark controllers who act as internal
approvers of the trademark use. Trademark controllers must have been trained on FSC trademark use
—the online FSC Trademark Training Course for Certificate Holders is recommended.

5.2.3.4.6 Additional trademark rules for group, multi-site, and project certificate holders

5.2.3.4.6.1 Special requirements for:

a) FSC group forest management certificate holders

b) FSC group and multi-site chain-of-custody certificate holders

The group entity (or manager, or central office) ensures that all uses of the FSC trademarks by the
group entity or its individual members are approved by ETKO prior to use, or that the group and its
members have an approved trademark use management system in place. When seeking approval by
ETKO, group members submits all approvals via the group entity or central office, and keep records of
approvals. Alternative submission methods may be approved by ETKO.

The group entity does not produce any document similar to an FSC certificate for its participants. If
individual membership documents are issued, these statements is included:

a) “Managing the FSC® certification programme of [name of group]”

b) “Group certification by ETKO”

No other forest certification schemes’ marks or names appear on any membership documents issued
by the group in connection with FSC certification.

Subcodes of members is not added to the licence code.

5.2.3.4.6.2 Special requirements for FSC project certification (applicants or certificate

holders)

The project manager is responsible for submitting all uses of the FSC trademarks relating to the project
to ETKO prior to use.

Promotional use of FSC trademarks only refer to the project itself and not to any parties involved in
the project.

Use of FSC trademarks on stationery templates is not allowed by any parties to the project.

Once the project is registered with ETKO as an applicant project, either of the following statements
may be included in signage and printed materials: “FSC-certified wood specified for [this project]” or
“Sourcing responsible forest products”.

The year that the certificate is issued always be included in the materials.

Once the project is complete and the certificate has been issued, the appropriate FSC product label
may be used in a sign on the project, if desired; alternatively, the promotional panel may be used for
signs, banners, and other materials. A product type is always specified, whether this is for full project
certification (e.g. house, arena) or partial project certification (e.g. floors, joinery).

For full project certification, once the certificate has been issued, the project may be described in
promotions as an FSC-certified project. For example, “FSC-certified house”.

For partial project certification, once the certificate has been issued, the FSC-certified elements are
named with every use of the FSC trademarks. For example, “The internal joinery in these offices is FSC
certified”.
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If the final project owner was not included in the certification, the project manager provides a formal
signed and dated document giving the licence code and year of issue and the scope of the certificate,
verified by ETKO, in order to allow the owner to apply to FSC to use the FSC trademarks in future
promotions.

5.2.3.4.7 How to describe FSC, products with FSC claims, and how to describe controlled wood

Here are some examples of how to describe FSC and FSC-certified products. This list is not intended to
be exhaustive; other alternatives are possible as long as they transmit the meaning of FSC correctly.
Please also see “marketingtoolkit.fsc.org” for ideas for messaging and inspiration for creating
marketing materials.

5.2.3.4.7.1 How to describe FSC

The Forest Stewardship Council® (FSC®) is a global, not-for-profit organization dedicated to the
promotion of responsible forest management worldwide. FSC defines standards based on agreed
principles for responsible forest stewardship that are supported by environmental, social, and
economic stakeholders.

The Forest Stewardship Council® is an international nongovernmental organization that promotes
environmentally appropriate, socially beneficial, and economically viable management of the world’s
forests.

FSC® is dedicated to the promotion of responsible forest management worldwide.

FSC® helps take care of forests for future generations.

FSC® helps take care of forests and the people and wildlife that call them home.

5.2.3.4.7.2 How to describe a product with an FSC label/claim

By choosing this product, you help take care of the world’s forests.

By choosing this product, you are supporting responsible management of the world’s forests.
The FSC® label means that the materials used for this product come from [see label specific text]

5.2.3.4.7.2.1 100% label

¢ Only [material/fibres] from FSC®-certified forests have been used for this product.

¢ This product is made of FSC®-certified [material].

¢ [Material] of this product comes from well-managed, FSC®-certified forests.

® This FSC® label means that wood has been harvested to benefit communities, wildlife, and the
environment.

5.2.3.4.7.2.2 Mix label

¢ This product is made of FSC®-certified and other controlled material.

e This product is made of material from well-managed, FSC®-certified forests and other controlled
sources.

¢ This product is made of material from well-managed FSC®-certified forests, recycled materials, and
other controlled sources.

e This product is made of material from well-managed FSC®-certified forests and from recycled
materials.

¢ This product is made of recycled materials and other controlled sources.
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Do not say that products carrying the ‘Mix’ label are made of materials from responsibly or well-
managed forests without referring to the other sources used.

5.2.3.4.7.2.3 Recycled label

* The forest-based material in this product is recycled.

* The FSC® label on this [product] ensures responsible use of the world’s forest resources.

Do not say that a product carrying the ‘Recycled’ label is made of material from responsibly or well-
managed forests.

5.2.3.4.7.2.4 Smallholder label

* The FSC® label means that [material] for this product has been harvested to benefit smallholders and
communities.

* This FSC® label means that [material] has been harvested to benefit smallholders, communities,
wildlife, and the environment.

5.2.3.4.7.3 How to describe controlled wood

The below are fixed controlled wood statements that can be used by certificate holders. Minor changes
of the syntax are allowed if they do not alter the meaning of the statements.

* FSC® controlled wood mitigates the risk of forest products originating from unacceptable sources
(fsc.org/en/cw).

¢ FSC® controlled wood mitigates the risk of forest products originating from unacceptable sources.
FSC controlled wood requirements prohibit and are designed to avoid: illegally harvested wood, wood
harvested in violation of traditional and human rights, wood from forests with threatened high
conservation values, wood from forests with genetically modified trees and wood from forests
converted to plantations or non-forest uses. For more information on FSC controlled wood see
fsc.org/en/cw.

5.3 Misuse of Logo and Marks, False Claims

ETKO carries out control to prevent incorrect use or incorrect references of the Logo during each
certification check. In case any misuse is determined following procedure is applied:

Incorrect references to the certification scheme or misleading use of licenses, certificates, marks, or
any other mechanism for indicating a product is certified, found in documentation or other publicity is
dealt with by suitable action as follows.

Misuse of the logo, false claims and false use of the mark, incorrect references to the certification
system, or misleading use of licenses, certificates, or marks (GOTS, TE, EU...) found on product
declarations, in advertisements, catalogs, etc. results in a major Non-Conformance. In such a case the
client is formally requested to take urgent corrective action to eliminate the nonconformity and
otherwise, ETKO proceed with the withdrawal of certification, publication of the transgression, and, if
necessary, other legal action.

In case ETKO certification and/or mark of conformity is used in any way by a third party, a formal
notification is sent immediately to such user and legal action is taken accordingly

Where ETKO has a substantiated suspicion that an operator intends to place on the market a product,
not in compliance with the organic production rules but bearing a reference to the organic production
method, ETKO sends a notification to the operator which requires that the operator is not allowed
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provisionally to market the product with this reference for a time period to be set by ETKO. Before
taking such a decision, the operator is allowed to comment on the subject. This decision is
supplemented by the obligation to withdraw from this product any reference to the organic production
method if ETKO is sure that the product does not fulfill the requirements of organic production.

In addition to relevant regulations, compliance with the rules specified in this guide will be controlled
during interim or follow up ETKO controls. In case unauthorized or unpermitted use of the logo by the
company is identified during inspections or at different locations, the customer is formally requested
to take immediate corrective action to close the non-conformity. In case corrective and preventive
activities are not initiated with regard to the matter, ETKO will initiate the process of withdrawing the
customer's Certificate or take other legal measures.

In case the certification is suspended or cancelled, the operator is requested both verbally and in
writing to deliver the certification documents and to stop the use of all advertising materials referring
to the certification. The operator is obliged to implement this request immediately.

In the event of a discrepancy caused by the use of logo, operator will be responsible.
In case the ETKO Certificate and/or ETKO conformity mark is used by third parties, these parties will
be officially warned and if necessary is not done, legal measures will be taken. What to do in case of

misuse of Logos, Licenses and Conformity Mark is published on the ETKO website.( www.etko.com.tr )

5.3.1 GOTS Requirements:
In case misuse of the logo, false claims and false use of the mark, incorrect references to the

certification system, or misleading use of licenses, certificates, or marks (GOTS, TE, EU...) found on
product declarations, in advertisements, catalogs, etc., this situation is subject to payment of a penalty
to be set at GOTS's equitable discretion.

ETKO applies suitable actions and sanctions to address incorrect or misleading references to the
certification system, use of such signs or labelling and retains the right to request the Certified Entity
to discontinue the use of any or all SUCh SigNS. o rocecure s requrements forcertcstion sotes verson a0 -sectan .13

Should a Certified Entity initiate or threaten to initiate cancellation action or otherwise attack the
validity of the GOTS signs, Global Standard gGmbH may terminate the rights of the Certified Entity to
use GOTS Signs without notice. The operator should always recognize the title of Global Standard
gGmbH to the GOTS signs and should not at any time impair the rights of Global Standard gGmbH to
any of the GOTS signs.

5.3.2 TE Requirements:

In instances where a claim does not conform with this procedure, it can be deemed a claim is
improperly used and thus considered “misuse.”

If ETKO identifies any claims misuse by an organization that is not currently certified or in the
application process with ETKO, ETKO reports these claims to Textile Exchange by filing a complaint with
Textile Exchange through the online complaint form as per ASR-110 Complaints and Feedback Policy.

CCS-102F2.2

Also, ETKO investigates the situation, reviews the evidence, and makes a decision regarding that
considering the comments of TE.
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In case the use of TE's intellectual property by an improper or unlicensed, attempts are made to
contact the claim maker, and, the claim is requested to be corrected and removed within 30 days.

If the misuse is not remedied within 30 days and/or upon the second instance of misuse, applicable
actions as per any in-force licensing agreement may be taken and further applicable action up to and

including legal proceedings which may result in withdrawal of certification may be pursued.

5.3.3 FSC Requirements:
The following actions are not allowed:

a) Changing the proportions of any designs.
b) Changing or adding to the contents of any designs beyond the specified elements.

c) Making FSC appear to be part of other information, such as environmental claims not relevant to

FSC certification.

d) Creating new colour variations.

e) Changing the shape of the border or background.

f) Tilting or rotating the designs in relation to other content.
g) Violating the exclusion zone around designs.

h) Combining any FSC trademarks or designs with any other branding in a way that implies association.

i) Placing the logo, the label, or the marks on a background that interferes with the design.

j) Placing any trademarks in way that is misleading about what they refer to.
k) Using the shown elements of the ‘Forest For All Forever’ marks on their own.

(@) (b) (c) (d)

Exs
i
FSC £
R §13
OUR PURE 100% §§§
managed orests EE%
FSC* C000000

(@)

Text text text
text text text

(k)

-« Ne »
FORESTS" ﬁ\
FOR ALL M n
FOREVER  fesmronau
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